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We are Fathom Studio.

For more than 20 years, major clients throughout 

the Atlantic provinces, across Canada, and abroad 

have commissioned Fathom to solve complex 

problems while providing world-class service.

Our firm offers non-traditional solutions and 

creativity to every problem—the results of deep 

collaboration between disciplines and approaches. 

Owned by principal Rob LeBlanc, our studio unites 

communication designers, web and new media 

specialists, exhibit designers, interior designers, 

writers, and 3D animation experts, along with 

architects, landscape architects, urban planners, 

and civil engineers to give strategic guidance, 

create engaging concepts, sell your ideas, engage 

with the public, and detail designs into a buildable 

package.

Fathom collaborates at all scales from sign 

designs and museum exhibits, to large residential 

buildings, up to comprehensive master plans  

for communities and university campuses.
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01 Introduction



The goal of this project is to develop a master plan for the Wild Island Coast 
signature visitor destination. We are conceptualizing a unique destination 
and a sustainable visitor experience to help attract visitors and help regional 
businesses capitalize on the opportunity. Visitor access to water and scenic 
views, brand development, and interpretive elements are all components that 
are explored in this plan.

1.1 Project goals
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The Wild Islands Coast consists of approximately  

750 islands located off the Eastern Shore region of Nova 

Scotia. Currently, Musquodoboit Harbour, Sheet Harbour,  

and Sherbrooke serve as the primary visitor entry points  

to this part of the Eastern Shore coastline. 

The dramatic coastline shaped by the ocean, geological 

processes, and ecological processes provides a unique 

landscape for visitors to embrace and enjoy.

The Big Idea

This project will serve as a strategy to refine the approach  

to the visitor experience by putting forward initial steps to:

• Bridge the gap between the visitor, water, and the  

wild islands

• Provide active, outdoor experiences

• Activate the region

• Create a signature destination

• Give visitors the opportunity to experience  

the wild islands first-hand

1.2 Context
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Striated landscape

In an effort to bring an understanding of the Wild Island 

landscape character to the shoreline, designs in this project 

take their cue from the striated geomorphology of the islands.  

The striated bands of rocky shoreline give the islands a 

distinct aesthetic character and tell an ecological story 

of a landscape constantly in flux. The exposed linear 

rock formations are product of historical, geological, and 

hydrological processes.

1.3 Concept

Landscape character
Varying scales of striated bands of rocky shoreline.
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Striated shoreline
Along the Eastern Shore, natural processes shape the landscape and inspire the design concept.



The current visitor experience has several issues:

• The Wild Islands are offshore

• It is difficult to access or experience the 
islands

• Highways 107 and 7 don’t constitute a scenic 
drive

• There are few commanding views available

• Direct access to the water is limited

1.4 Existing experience
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1.5 Project components

This project has four main components associated with 

the plan: site design concept, brand, interpretive approach, 

and visitor services strategy. These objectives have been 

explored in a way that works for the region and uses the 

landscape to inform decisions. Enticing visitors to explore 

the region, encouraging visitors to understand the regional 

landscape and biodiversity, and creating a destination that 

enhances the experience are all considered in the project 

objectives. 

Site design concept
In an effort to develop a visitor destination within the Eastern 

Shore region of Nova Scotia, the site design concept was 

developed. This element of the project serves to guide 

detailed design of potential parks in the future. With Marie 

Joseph Park and Shore Loop Lookout as priorities to explore, 

design concepts were developed for these two sites.

Brand
To help attract tourists and highlight the arrival and journey 

through this region, possibilities were explored and a brand 

and logo were developed for the Wild Islands Coast. A logo 

that will spark curiosity and leave a lasting impression while 

also seamlessly integrating with the natural landscape was 

designed.

Interpretive approach
The approach to interpretation for this project is to use 

viewing locations as an opportunity to connect with visitors, 

to interpret what is there to see, provide context,  

and motivate visitors to explore the area.

Visitor services strategy
The visitor services strategy identifies existing services, 

provides analysis where gaps and key opportunities exist, 

and provides suggestions and strategies to fill these visitor 

service gaps.

These objectives and their respective strategies will  

be explored in further detail in subsequent sections of  

the report. Despite separate explorations and descriptions, 

these objectives work synergistically to promote a unique  

and attractive visitor experience.
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02 Tourism market analysis



Nova Scotia is an ideal destination for tourists who want 

to experience the rugged beauty of the Atlantic Coastline. 

According to the “Sustainable Recreation & Tourism report 

Musquodoboit Harbour to Sherbrooke” the 1st strategic 

priority outlined by the working group was to:

Capitalize on the nature-based opportunity—define 

and build the destination area based on its unique selling 

proposition (USP) and positioning that focuses on the 

wild islands and outstanding nature-based tourism 

opportunities.1

This report will reinforce this priority and provide an analysis 

of the Wild Islands in light of this.

1 2017 Nova Scotia Visitor Exit Survey

2  Churchill-Smith, Jane, Sustainable Recreation & Tourism Musquodoboit Harbour to Sherbrooke p.2 (April 2016) 

The tourism industry in Nova Scotia2

Trip characteristics

• 45% travel to NS for pleasure while 37% are visiting friends and 
relatives (VFR), but are likely to participate in tourism related 
activities (2017).

• 33% of pleasure visitors were first-time visitors to NS.

• The average party size in 2017 was 2.3 people with the majority of visitors 
from all market regions (Atlantic Canada, Quebec, Western Canada, New 
England, Mid-Atlantic US, other US and Overseas) were couples

• In 2017, the majority of visitors stayed in NS between one and 
three nights, however those coming from further distances and 
travel by air tend to stay longer

• The majority of visitors in 2017 were 55–64 years of age, closely 
followed by those in the 45–54 category

First-time visitors

• Pleasure visitors spend more than other visitors (nearly twice as 
much as VFR: $1,900 vs. $1,087).

• First-time visitors spend over twice as much as returning visitors 
($2,482 vs. $1,213).

• Visitors from further away spend more than those from 
neighbouring provinces.

• Visitors who arrive by air spend 2.5 times more than road visitors.

Where are they staying?

• The majority of tourists who visited Nova Scotia in 2017 were staying 
in hotels (45%) and is closely followed by those staying with family 
and friends (41%). An emerging preference is to stay in cottages, 

2.1 Industry characteristics
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cabins or a vacation home.

• Visitors tended to stay longer when staying with friends and family, 
in other fixed accommodations (such as cottages, cabins and 
vacation homes) and campgrounds (4–5 days). People tended to 
stay for shorter periods of time in hotels, motels and B&Bs.

Pleasure travel motivators:

Other than visiting friends and relatives, the top 3 reasons for 

people visiting Nova Scotia are:

• For the scenery/natural landscape: 26%

• To visit a specific area or location of Nova Scotia: 18%

• For the seacoast and ocean: 12%

Also significant to the Eastern Shore are:

• To experience Nova Scotia’s culture: 6%

• To experience Nova Scotia’s heritage: 5%

A further breakdown of the preferred outdoor activities for 

pleasure visitors to Nova Scotia in 2017:

• Coastal sightseeing: 49%

• Visit a beach: 47%

• Hiking: 33%

• Nature observing: 25%

3 2017 Visitor Exit Survey Community Report

4 2018 Tourism Performance Media Kit

Tourism opportunities along the Eastern Shore3,4

• 5% of all visitors to Nova Scotia visited the Eastern Shore.

• The majority of the visitors to the Eastern Shore visited Sheet 
Harbour (25%), Musquodoboit Harbour (24%), and Sherbrooke 
(15%). 

• 13% of the visitors to the region who stayed for 30 minutes to 
overnight were from overseas.

• 12% of Canadian visitors to the region (who stayed from 30 
minutes to overnight) were from Western Canada.

• 12% of American visitors to the region (who stayed for 30 
minutes to overnight) were from the New England states.

• In 2018, 20,000 licensed room nights were sold in the Eastern 
Shore region. This is unchanged from 2017.
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Explorer Quotient (EQ) profiles
Tourism Nova Scotia began using Explorer Quotient profiles as 

its primary market segmentation tool in 2015. Using EQ has 

helped TNS to identify who is most drawn to Nova Scotia’s 

unique landscapes, cultures and experiences, and to tailor 

development and marketing approaches to appeal to potential 

visitors. The three EQ types that offer the best fit with what 

Nova Scotia has to offer as a tourism destination are:

1—Authentic Experiencers
• More educated and understated travellers

• Want to live like the locals and don’t need to be pampered

• Travel is about personal development and learning

• Do their own thing and explore “off-the-beaten-path” areas

• Love to become fully immersed in the area’s history and culture

Authentic Experiencers love trips that:

• Teach them about history

• Take them away from the crowds of tourists

• Aren’t a whirlwind tour of the “must-sees”

2.2 Market profiles
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2—Cultural Explorers
• Love to travel and are always planning their next trip!

• Travel is a time to learn, discover and “blend-in” with the locals

• Love outdoor adventure

• Travel is best experienced with fun, like-minded companions

• Are spontaneous

Cultural Explorers love trips that:

• Take them “off-the-beaten-path”

• Allow them to connect with locals and fellow travellers

• Are fun but teach them something as well

3—Free Spirits
• Travel is a time to escape

• Take in must-see experiences, checklist travellers

• Seek luxury and high-end experiences

• Are highly social—the traveller’s traveller

• Love to try new activities and share

Free Spirits love trips that:

• Are exciting—let loose and have fun

• Include all the highlights

• Status seekers, look for more indulgence than other two EQ 
segments
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Eco-tourist overview:
• Age: 35-54 years old (although age varies with activity and other 

factors)

• Gender: 50% female & 50% male (although varied based on 
activity)

• Education: 82% were college graduates

• Average Expenditure: willing to pay up to $1000-$1500/trip

• General:

• 60% prefer to travel as a couple

Potential target market profiles

Visiting couple in for a weekend getaway

This couple is planning a long weekend in the Metro Halifax 

region. They plan to rent a car and drive to some area 

attractions. They’re not planning to doing any outdoor 

activities, but may very well incorporate some of these 

experiences if they learn of them.  In the past, they’ve 

splurged on a whale watching tour with a gourmet picnic lunch 

and a private guided hike through a nature preserve. Important 

to them are memorable experiences, good food and wine, and 

enjoying activities that aren’t too challenging. Two to three 

hours of activity at a time is plenty.

A group of university friends getting together for a “local” 
adventure

4-5 young professionals without children are looking for an 

adventure where they can get to know the region and try 

unique experiences while spending time together. They enjoy 

the outdoors, culture, good food and conversations with 

locals. They are looking for novel experiences and are willing 

to push beyond their comfort zones and do things on the spur 

of the moment. They like to have a variety of options and do 

not feel limited by activities that are traditionally focused on 

a certain age group or demographic; bird watching and biking 

with nature interpretation would be right up their alley. They 

enjoy spending time staying at B&Bs or Inns where they can 

get to know the owners and really enjoy off-beat hyper-local 

food and beverage establishments.

Your own island

A group of friends buy a all-inclusive tour stay on an island 

along the Eastern Shore. They rent kayaks, receive a guided 

tour from the mainland to the island along with all the 

needed supplies. A few well-stocked island yurts provide 

cozy accommodation for the group. All of the food is locally-

sourced, and provided by the tour company. The group gets to 

explore and enjoy the island all to themselves, but with all the 

comforts provided. 
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Economic impacts of outdoor recreation
Interest and participation in outdoor recreation pursuits 

continue to increase. Based on a 2012 Outdoor Industry 

Association study on “The Outdoor Recreation Economy”, it 

is estimated that $646 billion is spent annually in outdoor 

recreation in the United States and more than 140 million 

Americans are making outdoor recreation a priority in their 

lives. This obviously is not completely transferable to Canada 

and there has been limited research on outdoor recreation, 

however a 2009 study on The Economic Impact of Canada’s 

National, Provincial and Territorial Parks indicated that $5.2 

billion of spending can be attributed to Canada’s parks.

Trends in outdoor recreation
The outdoor recreation market has seen significant growth in 

Stand-Up Paddling, Cross Country Skiing and BMX Biking, while 

hiking and fishing continue to grow in popularity. According to 

Parks Canada (Jennifer Dubois, Accommodations Specialist) 

there has been a year-over-year increase in occupancy of their 

oTENTik and yurt rentals; in fact some parks (including Fundy 

National Park) are consistently at 100% occupancy.

Given the lack of accommodation that currently exists 

along the Eastern Shore, the installation of yurts and oTENTick 

structures would be an efficient and cost effective method of 

filling this gap in the immediate short-term. These structures 

can be used as a 3 season accommodation.

Mountain Biking in Canada is quickly becoming one of the 

most popular outdoor activities. Two recent examples:

Bike trails huge economic asset to Whistler, study shows- 

almost $59 million in economic activity attributed to mountain 

biking in the resort area.

Keppoch Mountain: Keppoch Mountain near Antigonish has 

transformed itself as a 4-season recreation area with 15km of 

groomed mountain biking trails.

2.3 Trends and opportunities
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SWOT Analysis for the Wild Islands Coast

STRENGTHS

• The 100 Wild Islands are one of the few unspoiled archipelagos in 
North America

• A primary travel motivator for people visiting Nova Scotia is the 
scenery/natural landscapes and coastlines

• Limited competition in the region

• Existing operators providing access to the Wild Islands (Coastal 
Adventures Kayaking, Murphy’s Scenic Boat Tours and Windansea 
Whaleboat Sailing Tours, Norse Cove Boat Tours, Great Earth 
Expeditions, Sober Island Boat Tours)

• Unique coastal rain forest, bogs and barrens with over 250 km of 
coastline

• A rich diversity of birds—from majestic eagles and osprey to over 
100 species of shorebirds, seabirds and songbirds

• Proximity to Halifax

• Tourists are looking for unique opportunities and unspoiled natural 
beauty

WEAKNESSES

• Relatively undeveloped tourism products in the region

• Limited accommodations in the region

• Limited population base within the Eastern Shore

OPPORTUNITIES

• Relatively clean slate to develop unique offerings to support 
the Wild Islands such as bird watching tours, trail development, 
additional sight-seeing operators

• The archipelago provides an unique selling proposition

• Capitalize on the pristine and unspoiled natural beauty of the area

• Develop partnerships with local businesses and tourist 
attractions (i.e. Taylor Head Provincial Park, Sherbrooke Village, 
Memory Lane Heritage Village)

• Development of one-day itineraries to cater to tourists who are 
visiting the Halifax region

• This is a region ripe for entrepreneurial creativity and investment— 
millennials in particular are looking for opportunities to live more 
sustainable and authentic lifestyles on a limited budget

THREATS

• Unknown region with strong competition from surrounding tourism 
region

• Lack of capacity (human capital)
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From puffins to icebergs and everything in between, the 

Bonavista Peninsula provides a wealth of outdoor experiences 

for tourists to explore. The Bonavista Peninsula is the largest 

peninsula on the east coast of Newfoundland and Labrador 

and it runs 85 km northeast from a 19 km wide isthmus and 

measures between 15–40 km wide. The closest town to the 

Peninsula is Clarenville with a population of 6,291 and is home 

to the majority of major services. The largest community 

within the Peninsula is the Town of Bonavista with a population 

of approximately 3,587 (2011 Census). The entire population 

on the peninsula is fewer than 8,000 residents.

Newfoundland and Labrador is a province of diversity and 

great beauty, however the majority of the inhabitants of the 

province have moved to the Avalon Peninsula to be closer to 

the major transportation hub (air and water) as well a greater 

range of amenities, health care services and academic 

institutions. This has resulted in a significant decline in 

population—particularly in areas that are closer to the coast 

(outports) that require significant travel to services and 

amenities that many people are accustomed to in the 21st 

century.

The Bonavista Peninsula is one of these areas. It was once 

a thriving fishing community; however the area was hit hard by 

the cod moratorium of 1992 and many businesses shuttered 

and people moved away to find work elsewhere and young 

1 “How a historic Newfoundland town is moving from fishing hub to hipster mecca”, CBC New July 29, 2018

people were encouraged to leave in order to make a life for 

themselves elsewhere. 

The past five years has seen a resurgence of businesses 

and young entrepreneurs moving to the region (or coming 

back home) to revitalize the region as a tourism destination 

that capitalizes on the rugged natural beauty of the region. 

According to a July 2018 CBC article1: “In the past five years, 

more than 40 businesses have sprung up in Bonavista—an 

impressive feat, given that the permanent population was 

down to just over 3,400”. Another article from July 2018 

quotes the mayor of Bonavista stating that in the past 2–3 

years 57 businesses were established with the majority of 

entrepreneurs in their 20–30s.

Some of the new businesses that have been developed 

around the natural environment or cater to those people 

coming to visit the beauty of the region include:

• Boreal Dinner—featuring locally sourced food

• Tree Line Fine Art and Craft local craft and onsite artisans—
Newfoundland Salt Company

• Saucy Mouth Food Truck 

• Port Rexton Brewing Company

• Bonavista Adventure Tours

• Bonavista Bicycle Picnics & Café

• Ellis House Bonavista (B&B)

• Two Whales Coffee Shop (vegan/vegetarian)

• Discovery Sea Adventure Tours

2.4 Case study—Bonavista
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• East Coast Glow—beauty products made with iceberg water & 
other locally sourced items

• Aunt Sarah’s Chocolate Shop

• Round Da Bay Inn

• Artistry on Church—local handmade art, crafts and souvenirs

• Ragged Rocks Gastropub

• Puffin Hikes—an ecological tour of coastal Newfoundland

• Bonavista Coffee Company

The majority of these businesses have been started by young 

adults (millennials) who originally left the region to find work 

in other parts of the province/country or older residents who 

were working away and decided that there were opportunities 

to capitalize on the burgeoning tourism industry.

Other existing businesses such as Fishers’ Loft and 

Russelltown Inn have diversified their existing businesses 

to capitalize on the increased tourist traffic to the area and 

the particular needs of the new tourism economy. Fishers’ 

Loft provides amenities for those staying at the inn who 

are interested in hiking in the region. Each room is equipped 

with healthy snacks and bagged lunches can be ordered. 

The Russelltown Inn now provides guests with the option of 

staying in “Eco-friendly Glamping Pods” which overlook the 

rugged coastline and are equipped with luxury linens and are 

lit by solar lights. Both of these businesses recognized the 

importance of business diversification to cater to tourists in 

order to ensure a good experience.

The region is currently working to have the Discovery 

Aspiring Geopark on the peninsula be designated as an 

UNESCO site—this would open up the door to even greater 

opportunities to promote the region as an outdoor recreation 

destination. The geopark consists of the upper half of the 

Bonavista Peninsula and showcases unique formations of 

fossils and rocks in the region. The designation could be 

vitally important for tourism, as there is increased interest 

in visitation to geoparks by tourists interested in the unique 

geological formations that can be found in these areas.

Key elements 
Some of the factors and developments that have contributed 

to the success of building a strong and revitalized tourism 

economy in Bonavista:

Bonavista Living and Creative

With varied long term goals, the Bonavista Living and Creative 

is a heritage preservation company dedicated to restoring 

historical residential buildings but also working to match those 

buildings with new enterprises. This benefits the Bonavista 

region by making use of heritage buildings in creative ways. 

Memorial University/Harris Centre Regional Workshop

Memorial hosted a workshop in June 2016 through the Harris 

Centre with various stakeholders from the Bonavista Penin-

sula. The two main goals of the workshop were to promote the 

university as a resource for policy and development through-

out the province and to stimulate discussion to generate 
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future opportunities for the region. There were three breakout 

groups that looked at the following topics: Entrepreneur and 

New Enterprise Support, Food Security and Investing in Rural 

Development.

Local networking

Bonavista entrepreneurs took it upon themselves to organize 

a networking event between the accommodation sector and 

tourism sector in the region (similar to the “speed dating” 

concept) to connect with each other and learn about things 

that are taking place in the ever changing tourism sector in 

the region. The article can be found here: Speed dating for 

tourism: Bonavista accommodations, attractions owners get 

a little closer

Earned media

Most people are aware that Newfoundland and Labrador 

Tourism is a proven marketing machine; however in the world 

of social media, a lot of people prefer honest reviews and 

feedback from “average” people that they can relate to. From 

travel bloggers to posts on Instagram the opportunity to have 

your destination featured by literally anyone is great for these 

regions that are lesser known. Here is an example of a blog 

post from a person who visited the Bonavista Peninsula and 

created a four-day itinerary of their experience: Things to do in 

Trinity (and beyond), Newfoundland.

The commons

The Commons at the Public Building is an innovative business 

centre, providing co-working space, services, and supports to 

entrepreneurs and community on the peninsula.  

Together with the entrepreneurs, artists, and organizations 

that share the space, they offer:

• engaging space for business development and creation

• access to shared skills + expertise

• increased motivation; decreased isolation

• expanded professional networks; and

• local, community resources.

How does this experience translate to the Wild 
Islands and the Eastern Shore?
As an unspoiled region of Nova Scotia, the Eastern Shore 

is ripe for development by those that are willing to take 

a leap of faith to create an unique experience not only in 

Nova Scotia, but quite possibly the Maritimes. Although the 

Eastern Shore did not experience a decline in population 

due to a big event such as the Cod Moratorium, it is one 

of least populated regions of the province and boasts a 

pristine coastline similar to what the Bonavista Peninsula 

has to offer. The entrepreneurs that assisted in making the 

Bonavista Peninsula what it is currently had faith that there 

was interest in rural tourism. They were committed to creating 

a more sustainable and fulfilling way of life for themselves 

and their children. This too can happen in the Eastern Shore. 
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The Eastern Shore’s proximity to Halifax lends itself as an 

ideal place for entrepreneurs to establish businesses without 

having to invest a lot of capital to purchase or rent spaces for 

their businesses as well the cost to purchase or rent homes.

Will this take time? Absolutely, however small steps can be 

taken to develop product that supports the Wild Islands and 

over time the product can grow and additional opportunities 

can be developed to support it. 

 2119 November 2019 Wild Islands Coast — Master development plan



According to the current provincial tourism statistics, few 

tourists are entering Nova Scotia to explore the Eastern 

Shore. It currently offers few anchor destinations, and the 

amenities that are available cater poorly to the spontaneous 

traveller. That said, the region is rife with opportunity—

natural assets abound, property and rental costs are low, 

and barriers to entry are few. The case of Bonavista NL is a 

perfect example of how it only takes a few operators to build 

a cohesive and successful tourism region. Our suggestions 

for how to move the Eastern Shore forward emphasize 

increasing tourism revenues through quality tourism product 

and authentic connections to our culture, places, people, and 

food: 

Identify supporting tourism assets
Find other tourism operators and businesses that the Wild 

Islands can develop partnerships with and begin to establish 

these relationships through meaningful discussions. These 

partnerships could include such things as cross-marketing, 

business diversification and business expansion.

Identify destination development opportunities
It is clear through our analysis that the region does not have 

a lot of capacity to actually support a significant increase 

in visitation. We assess some of these obvious gaps 

(washrooms, accommodations, restaurants) in “03 Visitor 

services audit” on page 26. Resolving some of these gaps 

does not imply bringing in large scale hotels or restaurant 

chains; it actually couldn’t be further from this. The region 

would be better served from more locally established “mom 

and pop” type restaurants, cafés and Bed and Breakfast 

establishments, inns and specialty accommodations such as 

geo-domes, yurts, etc. 

Product differentiation marketing opportunities
Product differentiation is the process of distinguishing the 

product from others to make it more attractive to a particular 

target market. The Wild Island and the Eastern Shore have the 

distinction of being an untapped market providing a unique 

experience to a tourist that is looking for an opportunity to 

be the “first” to explore a landscape unlike any other in the 

province and region. The Eastern Shore allows those tourists 

interested in authentic experiences (as per the EQ profiles) to 

immerse themselves in the experience of the region and truly 

learn about what makes this region so special. Rather than try 

to market the region and islands as something that they are 

not and do not want to be, play up on the relative obscurity of 

the area to tourists looking for something off the beaten path. 

In a time when these types of experiences are competing 

with other activities both indoor and out, it will be important 

to paint a compelling story of the experience that will draw 

interest by a broad range of people (as identified by the user 

profile). 

2.5 Market implications for WITAP
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FAM tour
A FAM tour (familiarization tour) for journalists and influencers 

is a great way to promote the region. These are great 

opportunities to showcase the region and to take journalists 

and influencers to the hidden gems and to get engaged with 

the locals. Another type of FAM tour is to bring a group of 

outdoor enthusiasts on a tour to the region in order to get 

their “expert opinions”. This would be a much more casual 

experience and it could be documents in a very organic way 

through social media.

Some ideas to capture the experience could be:

• Create an introductory video to invite people to come along for the 
journey. Highlight when posts will be updated, in order for people to 
tune in. Partner with other organizations to feature your event on 
their Facebook feeds.

• Photos along the trail with a story about its experience

• Testimonials from participants

• Facebook Live (if possible) or video of the group at a site—getting 
their reaction

“Did You Know” program
The Wild Islands is a region that is rich with biodiversity. Taken 

from the Discover Halifax website:

The islands are dotted with white sand beaches, 

windswept headlands, boreal rainforests and thriving bogs 

and swampland. This diverse landscape is home to over 

100 species of seabirds, songbirds and shorebirds.

Covering over 250 kilometres of shoreline, these islands 

remain largely undisturbed by humans for over 10,000 years.

There is a wealth of information to pull from, and a partnership 

with a local radio station or newspaper could help build local 

recognition. As with many initiatives, having locals embrace 

the initiative is extremely important in order for long-term 

sustainability of the project. Oftentimes the majority of 

marketing is spent focusing on tourists, however engaging 

locals (and having fun doing so) may be the best starting 

place.

Instagram
Create a library of curated photos of the region that may be of 

the sites or a trail. They should be striking and capture the “a 

picture is worth a 1000 words” concept. They don’t need to be 

professional, but they should be something that gets people 

excited.  Consider launching a photo contest to get people to 

send in their photos—good engagement and opportunity to 

speak about the project.

2.6 Market channels
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Expand reach with hashtags
There are opportunities to use generic hashtags to draw in 

people who may not be specifically looking for articles and 

photos about the Wild Islands Archipelago, but are interested 

in more general outdoor or nature related articles and photos. 

Consider adding these to the mix:

#beautyofnature

#nature

#wilderness

#lake

#landscapes

#fallcolo(u)rs

#getoutside

#explorecanada

#explorens

#biodiversity

It is important to note that using the same hashtags too 

frequently may get your account flagged for “spamming”. 

Come up with 2–3 groups of hashtags and save them to a 

note-taking  app on your smartphone. These can be copied 

and pasted into posts—particularly Instagram. A search of 

#100wildislands on Instagram turned up several striking 

photos of the islands and area.  
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03 Visitor services audit



This project included a study of destinations, services, and 

amenities in the Wild Islands Coast area (and adjacent areas), 

looking for potential gaps in the offering. This was a desktop 

mapping study, which included:

• Identifying and classifying essential visitor services 

for various visitor types (gas stations, restaurants, 

groceries, hotels and other accommodations, 

campgrounds, etc.)

• Mapping the essential visitor services based on the 

available data

• Doing a gap analysis to identify gaps and opportunities 

to suggest where and how visitor services could be 

improved.

We used Tourism Nova Scotia’s (TNS) travel guide criteria to 

categorize the services in a standard way. When services 

did not fit within existing TNS criteria, we added additional 

categories. The list of visitor services were collected from 

tourism reference websites and various maps. WITAP 

committee members confirmed that the final database of 

amenities was accurate.

3.1 Method

We mapped every service in the study area, inputting the 

data into a geographic information system (GIS) software. 

Services were differentiated by their location within larger 

communities, as well as by the type of service being offered.

Once the database of services was complete, our resulting 

gap analysis looked at the study area’s offering, taking into 

account seasonality, marketing, comparisons with other 

Nova Scotia tourism regions, and a review of broader tourism 

reference material. 

 2719 November 2019 Wild Islands Coast — Master development plan



The area of study for this analysis is bounded by Porters 

Lake to the west  and Sherbrooke to the east. Amenities 

that were in close to either Porters Lake or Sherbrooke were 

included. North and south boundaries were left open, including 

businesses who were accessible via Highway 7. Most 

businesses were within 3–5 km of the highway. The ocean 

provided the southern boundary. 

We found 155 services between the 13 communities of 

the study area—see right for the counts of each. The majority 

of services are between Porters Lake and Jeddore. Much of 

the area is easily accessible in a day trip from Halifax. Services 

become more sparse between Jeddore and Sherbrooke.

3.2 The region

Total Amenities 

Accommodations (21)

Airbnb (24)

Bank (5)

Health (10)

Attractions (16)

Liquor (4)

Gas Station (5)

Fine Arts (4)

Outdoors (17)

Campgrounds (11)

Restaurants (28)

Automotive Services (6)

Trails (3)

Tour Opportunities (3)

Porters Lake

C
hezzetcook

M
usquodoboit

East Petpesw
ick

Jeddore

H
alifax

D
artm

outh

 2819 November 2019 Wild Islands Coast — Master development plan



0 5 10 15 20 25 km

Lake C
harlotte

Tangier

S
pry H

arbour

S
heet H

arbour

Port D
ufferin

M
oose R

iver

Liscom
b

S
herbrooke

 2919 November 2019 Wild Islands Coast — Master development plan



The Eastern Shore has a wealth of opportunity for visitors to 

the region, but this study revealed that many tourism services 

are partially or entirely lacking. We outline gaps in services 

here, and there is a more specific community by community 

analysis available in “09 Appendix A” on page 66. 

The 13 communities of the study area may be grouped by 

the current offering in each: 

• service communities provide multiple amenities 

grouped in a population centre (anchor destinations may 

or may not be nearby);

• draw communities, which contain one or more tourism 

draws, but which may offer little else; and

• residential communities, which may offer minor 

accommodations (such as Airbnb sites), but which have 

little else for visitors.

Sherbrooke, Sheet Harbour, Musquodoboit Harbour, and 

Porters Lake would all qualify as “service communities”, with 

multiple essential services available in each place. Porters Lake 

and Sherbrooke are at the opposite ends of the region, with Sheet 

Harbour at the approximate centre. “Draw communities” would 

include such places as Liscomb (for the Liscombe Lodge) and 

Lake Charlotte (for Memory Lane Heritage Village).  Spry Harbour, 

Tangier, and Port Dufferin are pleasant residential communities 

with some potential to offer natural experiences in the future. 

Currently there are few services and no tourism draws in each 

place. 

3.3 Observations

What are the gaps? 
While the Eastern Shore is within a reasonable day trip 

distance from Halifax, it lacks the diverse mix of services 

and tourism draws to facilitate longer and more exploratory 

trips by vehicle. More specifically, there could be more 

opportunities for tourism spending than there are. 

Food offerings are limited in scope, with just 28 restaurants 

offering largely fast/easy fare. Many restaurants are open only 

during the tourism season, and generally have limited hours. 

While Sherbrooke has 2 restaurants, a visitor looking to buy a 

meal at 7pm in the heart of summer might be completely out 

of luck—they will both be closed. 

There are few formal accommodations (just 21) in the 

region, though they are well spread among the communities. 

This is augmented by a similar number (24) of casual 

accommodations (i.e. Airbnb), also well spread throughout the 

study area. The area seems generally well served by the 11 

public and private campgrounds available. 

The tourism market analysis in “02 Tourism market analysis” 

on page 10 suggests focusing on authentic and outdoor 

experiences—and perhaps the greatest gap for the Eastern 

Shore is opportunities for visitors to “touch the water” or get 

into the outdoors. There are marinas, but they are geared to 

residents, not to visitors. Boat rentals, water-based tours, 

or just the potential to casually walk along a waterfront are 

notably rare in the region. 

 3019 November 2019 Wild Islands Coast — Master development plan



Despite Highway 7’s low-traffic environment, there are no 

amenities geared to those travelling by alternative means, 

such as by bicycle and e-bike. There are no accommodations 

geared to supporting cyclists, no bicycle repair shops, nor 

any self-serve repair stations within service communities or 

elsewhere. 

In most cases, the service communities need wayfinding 

to alert visitors to the offerings, and to guide visitors to main 

areas. Pleasant waterfront walks, trails, and parks could be 

better presented using wayfinding also. 

Mobile phone coverage has often been identified as a 

barrier to tourism on the Eastern Shore, but issues with the 

coverage can only be anecdotally confirmed. Bell, Telus, and 

Eastlink show full 4G LTE coverage throughout the study area, 

and Rogers shows coverage from Dartmouth east to Ship 

Harbour. In reality, the mobile towers for all carriers are only 

along the Highway 7 corridor. Encouraging better cell service 

throughout the study area would make travel planning easier 

for visitors, allowing people to search for potential amenities 

and destinations while on the road. 

Lastly, there is a lack of public washrooms throughout the 

area. The private sector provides pseudo-public restrooms 

in gas stations, as well as in restaurants. These would all 

be unavailable during off-hours. Provincial parks such as 

Taylor Head and Clam Harbour also have public washrooms 

accessible to all, but only during park opening hours—and 

both are well off the region’s spine on Highway 7. 

Online presence
When researching potential trips, people look to the internet 

for inspiration, as well as for essential pre-trip information 

such as hours of operation and location. When researching 

amenities and destinations on the Eastern Shore for this 

project, we found that, with a few exceptions, the web and 

social media presence of Eastern Shore operators is far below 

the standards common to the rest of the province. 

While the Tourism Nova Scotia website has current, up 

to date information for many sites, many top search-engine 

results, such as nseasternshore.com, have not been updated 

in several years. It is difficult to know whether or not the 

services listed are still offered, or if there are new amenities in 

the region. We understand this is now being updated. 

There was a wide range in quality for individual business 

websites. Businesses that offered services relating to the 

Wild Islands generally had the most attractive and easy to 

find websites. Other, smaller businesses often did not have 

websites at all—in some cases, only an out of date Facebook 

page, or multiple Facebook pages for the same company. 

Searches for some businesses led to websites which no 

longer existed. 

It is not necessary to coordinate a singular strategy 

amongst all businesses in the region. However, the current 

web and social media presence of Eastern Shore businesses 
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doesn’t leave a good impression on the opportunities in 

the area. WITAP should impress upon local businesses the 

necessity of keeping an up-to-date a digital presence to 

comfort and inform prospective travellers that the Eastern 

Shore is alive, has interesting experiences to offer, and 

enough supporting amenities to make the trip comfortable 

and welcoming. 

It is also important for businesses to think mobile first 

(mobile-friendly website, updated content on social platforms, 

such as Google My Business, Facebook, TripAdvisor) since 

many visitors trip plan and book using mobile devices before 

arriving and also while touring the destination. 
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04 Strategy



In “02 Tourism market analysis” we proposed that the Eastern 

Shore focus on its opportunities and strengths: experiences 

aimed at visitors seeking authentic outdoor experiences.

The broad strategic recommendations suggested by 

our analysis relate to three areas: tourism branding, gaps in 

service, and the visitor experience. Recommendations related 

to site design, branding, and interpretation will be developed 

further in the following chapters. 

Tourism branding

1. The place-brand for the area should promise an 

experience which can be delivered. Visitors need to be 

able to see/smell/touch/hear/taste/experience the brand 

when they arrive. 

2. Differentiate the experience—play on the Eastern 

Shore’s relative obscurity as well as its untapped nature.

Fill gaps in service 

3. Relating to the brand, encourage new tourism operators 

to provide authentic experiences, which provide 

sustainable access without upsetting conservation 

efforts—boat and eco-tours, guided hikes, and other 

outdoor experiences are ideal. 

Washrooms

4. There are no standalone public washrooms in the region, 

and washrooms that accompany major public amenities 

(beaches, public parks) are not available at all hours, or to 

all visitors. As a stopgap measure, consider developing 

a Community Toilet Scheme (CTS, common in the 

UK): subsidize one or more business owners in central 

locations to open their washrooms to the public. Such 

a scheme should contractually guarantee a private 

washroom’s availability to the general public without 

fee or obligation to purchase. Also, a set of standard 

hours and opening season must be defined and agreed 

to. Outside any participating business, a prominent 

sign should be displayed to indicate the washroom’s 

availability. 

5. As visitation increases in the area, it may eventually be 

advised to build a standalone public washroom at some 

common stopping places along the main road. It would 

not be a trivial investment—quality facilities run $250–

750K and require regular cleaning and maintenance. 

Landscape architecture 

6. Bookend the Wild Islands with two architectural 

stopping areas—ones which set up spectacular 

views to the islands. Provide seating, wayfinding, and 

interpretation of local cultural and natural history. 

7. Thinning or removing trees may be possible in public 

rights-of-way, to open up views to the ocean and islands 

4.1 Recommendations

Bristol Community 
Toilet Scheme

Use our facilities for free

Facilities available here

Community toilet scheme
Partner with businesses to provide 
washrooms—without major infrastructure and 
operations investment. 
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to people travelling. We have not examined the route for 

potential viewplanes, nor spoken with NS Transportation 

and Infrastructure and renewal to confirm whether this 

is possible. New trees grow slowly, and as such, we 

recommend doing this cautiously and sparingly. 

Wayfinding and signage

8. Establish the place-brand at the edges of the area by 

designing and installing three high-quality gateway 

signs. The Wild Islands Coast will need permission of NS 

Transportation and Infrastructure Renewal (NSTIR) to 

install a sign in the Highway 7 right-of-way. 

9. Design a lightly-branded wayfinding system which is 

legible and simple, to be installed throughout the area.

10. Use wayfinding signage to guide visitors to essential 

public amenities, if they are not plainly visible. 

Destinations listed on signs should not focus on 

any specific businesses. Instead, direct visitors to 

generically useful destinations or aggregations of 

places, such as “retail centre”, “waterfront”, “public trail”, 

etc. 

11. Work with HRM to create a signage bylaw, allowing a 

controlled wayfinding signage system within the Eastern 

Shore region. Currently, placing private signs on provincial 

rights-of-way requires a license, and is restricted in a way 

which effectively precludes regional wayfinding systems 

from being installed (see the provincial advertising 

regulations, section 5). Nevertheless, there is a provision 

in the Public Highways Act (49A) for municipalities to 

take control of private signage on provincial highways 

by creating a signage bylaw. This would allow a true 

directional wayfinding system to be implemented. HRM 

has piloted this approach along Highway 333 in the St. 

Margaret’s Bay/Tantallon areas: a bylaw sets out terms 

for allowing generic wayfinding directional signs to be 

installed on the provincial highway. Several distance 

markers and directional signs have been installed under 

the pilot HRM program, called “Nova Scotia Highway 

Directional Signage”. 

Other amenities

12. Encourage existing restaurants in the area to remain 

open a little later may open up new possibilities for the 

visitors—the potential to extend a visit beyond a day trip. 

Right now, dinner options are very limited in most of the 

region, and we suspect that most visitors will opt to head 

back to the city in light of the few options. 

13. Welcome visitors to public waterfronts. If there are 

wharves, waterfront walks, beaches and otherwise that 

offer a chance to see/touch the water—they should 

be made more welcoming. Currently, this coastal region 

does not present a very “coastal” appearance for the 
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Lightly-branded wayfinding
Use consistent, simple signage to direct visitors 
to selected public destinations and amenities. 
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casual traveller. The West River Falls boardwalk (Sheet 

Harbour) is a good but rare example of such a destination 

already in place.

Marketing and visitor experience 

14. Work with business owners to improve the available 

pre-trip information online (web and social media). 

15. Employ the digital/social media strategies (page 23)  

to improve public knowledge of the tourism region and 

brand. 

16. Employ the “Did you know” strategy (page 23) to 

engage and inspire locals about their own region. 

17. Employ the FAM tour strategy (page 23) to get 

journalists and social media influencers into the region.

18. Advocate for improvements to mobile service in the 

region. Enabling visitors to use mobile wayfinding apps 

(e.g. Google Maps, Apple Maps) and to search online 

for information about destinations and amenities may 

facilitate longer, deeper visits without a lot of complex 

pre-trip planning. 

19. Interpret the culture and history of the region in a clear, 

consistent way which supports the underlying brand, 

and in a light way which leaves visitors wanting to know 

more. See “07 Interpretive approach” on page 54 for a 

starting point on interpreting the area.
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05 Site design concept



5.1 Approach

A high-level conceptual design for roadway lookout 

structures was undertaken for this plan. The site concept 

takes inspiration from the striated geomorphology of the 

Wild Islands as the rock formations are the most impactful 

features of the region and hold the most tourism value. The 

design concept plays with the geometry of striation to help 

visitors gain a sense of the islands from the mainland. This 

is especially important for sites along Highway 7 that do not 

have immediate adjacency to the water. The geometry also 

allows for flexibility, while creating a cohesive design language 

for all lookouts along the highway. The goal was to develop a 

conceptual vision for interpretive infrastructure that may be 

implemented at varying scales and along a phased timeline.  

Finally, conceptual site layouts are meant to be understood 

as a “kit-of-parts” for future phases of implementation. While 

establishing a clear conceptual design framework taking cues 

from the striated geomorphology of the islands, the designs 

are meant to be flexible and may be scaled up or down in 

accordance with site suitability and availability of funding.

Coastal rock formations
The Wild Islands and regional coast are rich with dramatic landscapes
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Two sites were selected as initial pilot project sites:  

Shore Loop Lookout and Marie Joseph Park. The Shore Loop 

and Marie Joseph Park sites were chosen as they both fall 

within provincial property jurisdiction and provide contrasting 

5.2 Site selection

examples of how these lookout structures may  

be implemented at varying scales. The two sites are  

also located at either end of the archipelago.
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Angelune des LauriersSteinar Skaar / Lars Grimsby / Statens vegvesen 

There are several design elements that were considered for 

the site design concepts. Materials, form, and function and 

their role in enhancing visitor experience, contributing to the 

site aesthetic, and providing durable spaces were thoughtfully 

explored.

5.3 Design elements

Seating elements

• Incorporating additional and 
varied seating elements.

• Drawing attention to key views 
and providing repose.

• Taking cues from the landscape 
in material and form.

Viewing platforms

• Spaces that entice visitors to 
linger.

• Framing views and echoing 
island forms.

• An extension of the surrounding 
landscape. 

Interpretive elements

• Designed for and with the site.

• Allowing visitors to know what 
they are observing.

• Highlighting and directing 
visitors to nearby points of 
interest.

Landscape inspired elements

• Echoing the striated natural 
forms of the islands in the 
ground plane, seating, viewing, 
and interpretive elements.

• Alluding to islands through 
material, form, and design.

Peter Lawrence Culture of Outports, ERA Architects (eraarch.ca)
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Upper: Peter Lawrence 
Lower: Culture of Outports, ERA Architects (eraarch.ca)

Culture of Outports, ERA Architects (eraarch.ca)

5.4 Precedents

Lookout platforms and shelters

The design of the lookouts echoes natural forms of the 

islands in both plan and elevation through the use of linear 

wood slats and staggered edges.
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Photo credit: Steinar Skaar / Lars Grimsby / Statens vegvesen 

Photo credit: Angelune des LauriersPhoto credit: Scotty Sherin

Photo credit: Scotty Sherin

Benches and groundplane treatment

Striated forms may also be incorporated into the design and 

layout of benches, picnic tables, and groundplane treatment.
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5.5 Design concept

Shore Loop Lookoff

The Shore Road site, located in Pleasant Harbour, along 

Highway 7 and 30-minutes east of Musquodoboit Harbour, 

currently features an informal gravel roadway pull-off and 

a cleared grass area. The existing infrastructure of the site 

and its location within the provincial highway right-of-way 

make it a prime area for a more formal lookout structure.  

The site offers views of Borgles Island as well as several 

smaller islands such as Mary and Tuff islands. Thematic 

interpretive opportunities for this lookout site include the 

history of human occupation and settlement on the islands, 

tracing their use by the Mi’kmaq for summer fishing grounds 

as well as later European settler settlement, telling the 

history of the Borgle family and everyday life on the island. 

A smaller scale lookout structure is proposed for this site 

due to the property boundary constraints. The proposed site 

design includes 6 metre two-way drive aisle with 5 parallel 

parking spaces. Gateway signage is proposed for both the 

east and west entries in order to be visible for traffic passing 

in either direction. Low-growing native shrub planting is 

recommended between the highway and lookout driveway 

to shelter the lookout from traffic, enhance the overall 

character of the site, and mitigate the need for mowing. 

The lookout structure at this location may include bench 

seating, interpretive panels, viewfinders, as well as waste 

and recycling receptacles. 

Borgles Island
Concept design and interpretive opportunities draw inspiration from the wild islands including Borgles Island.
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Marie Joseph Park

Marie Joseph is a provincial picnic park located in Marie 

Joseph, along Highway 7 and east of Ecum Secum. The site 

currently features a formalized two-way driveway, one central 

signage feature, a covered picnic area, waste and recycling 

receptacles, and outhouse washrooms. The site provides 

views of Turners Island, Barren Island, and Round Island. 

Interpretive opportunities for this lookout area include human 

occupation and settlement on the islands, as well as the 

area’s unique ecosystem and shoreline environment. 

The proposed site layout retains as well as improves upon 

much of the park’s existing infrastructure. The proposed 

site design includes a more formalised 6 metre two-way 

drive aisle, with 6 parking spaces. Gateway signage at either 

entry is also proposed for enhance visibility and low-growing 

native shrub plantings are proposed to buffer highway traffic 

and limit the need for mowing. A larger covered wheelchair 

accessible lookout structure is recommended to be placed 

along the driveway, which would feature bench seating, picnic 

tables, interpretive panels, viewfinders, as well as waste and 

recycling receptacles. The larger scale of the site and sloping 

topography allows the opportunity to place multiple viewing 

platforms of varying scales on the site. These platforms 

may be scaled up or down to include seating and picnicking 

program. The scattered jagged-edged platforms also evoke 

the geomorphology of the wild islands – helping visitors to 

make the connection to the wild islands while traveling along 

the main shoreline.
Views from Marie Joseph Provincial Park
View toward Round Island with parts of Barren Island and Turners Island visible
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06 Brand



Rationale
The Wild Islands Coast is located on the Eastern 
Shore of Nova Scotia between Musquodoboit 
Harbour and Sherbrooke. The islands off the 
coast offer unique landscapes of exposed linear 
rock formations, white sand beaches, and rich 
biodiversity that visitors only get a true sense  
of if they visit the islands by boat. 

The word “wild” describes the raw authenticity of 
the place appropriate to its market (see “2.5 Market 
implications for WITAP” on page 22). It promises 
an untapped, undiscovered experience which can 
be delivered by the Eastern Shore. Visitors cannot 
easily experience the islands themselves currently, 
but the brand is broad enough to encompass the 
potential visual experience, the views, and the spirit 
of the place. 

As with the landscape designs, the logo is inspired 
by the striated geomorphology of the islands, a 
distinct aesthetic of the coast. 

Note on method
The proposed method for developing the brand included focus-
grouping multiple place-name ideas online with members of the 
public. After addressing the issues with the original “Wild Islands” 
name, WITAP decided to keep the original name, making a focus group 
unnecessary. 
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07 Interpretive approach



Our approach to interpretation for this project is to 
use the two viewing locations as an opportunity 
to connect with visitors, to interpret what is there 
to see, provide context, and motivate visitors to 
explore the area.

To accomplish this, we propose three layers 
of interpretation, each with a different objective. 
Different elements of the interpretation will 
address: 

• The view

• The area

• The region

7.1 Interpretive approach
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Welcome and identify
Visitors are welcomed as they arrive in the region using 

branded signage. We want to create a sense of arrival and 

reassurance, while introducing the brand to visitors, which will 

be amplified and augmented during their visit. 

Interpret the view
Visitors will be drawn to the elevated platforms and framed 

views (Marie Joseph Park and Shore Loop Road), directing their 

attention to the islands. Here we interpret the view, explaining 

what they are looking at (the archipelago, and specific islands) 

and provide short, digestible snippets of information about 

the nature, culture, and history. 

We use tools such as viewfinders or telescopes to direct 

attention. Naming (or numbering) the islands is not a key 

objective. Rather, we are establishing the islands’ importance 

as a whole, giving visitors a visual and narrative taste, and in a 

way, we are bringing the islands to the visitors when they can’t 

visit the islands directly or easily. 

Brief vignettes, taken from the area’s natural and cultural 

history, will help bring the islands to life for visitors.

Provide area context
Here is where we talk about the surrounding area 

(approximately 15 km maximum radius) and encourage people 

to visit other sites, take drives along loops, and explore. 

We provide short, memorable pieces of information, rather 

than exhaustive information. Taking a “while you are in the 

neighbourhood” approach, small attractions such as views, 

interesting natural features, or other amenities can be pointed 

out.

Regional context
The regional context reinforces the Wild Islands Coast brand, 

showing visitors the geographical extent of the region, and 

giving them a taste of the types of experiences they can 

expect across the region. 

7.2 Visitor experience
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A Taste of the Wild Islands
Providing visitors with context and history of the islands
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We recommend addressing the following themes in any 

interpretation to bring the Wild Islands Coast into the 

imagination of visitors: 

• Long history of First Nations habitation, both pre- and 

post-contact

• Interaction of land and water

• Uniqueness of the islands ecosystem

• Mi’kmaq as maritime people

• Stories of the offshore islands

• Living on the islands

• Wild Islands today - a protected ecosystem

The area offers a few initial opportunities for 

interpretation on our two recommended sites:

Shore Loop Road site

Examples of visible islands:

• Borgles Island

• Many small islands— 
Tuff, Mary, etc

Additional context:

• The Borgle family— 
life on the islands

• First Nations way of life— 
the “summer fishery”

Marie Joseph Park site

Examples of visible islands:

• Turners Island

• Round Island

• Barren Island (Shaw Steamship Company)

Additional context:

• Life on the islands

• Shoreline environment

• Unique environment

Further development will be required for any of 

the above—each story will require research, 

supporting images or maps, or the use of an 

graphic illustrator to recreate scenes from the 

past. 

7.3 Key themes
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08 Implementation



Interpretive features and landscape elements in 
key locations will enhance the visitor experience 
upon arrival to the region. However, bridging the  
gap between water and land will ultimately support 
the overall Wild Islands Coast experience. 

The opportunity for a complete experience on 
land and on water will entice visitors to come to the 
region.

How do we provide a Wild Islands Experience?
It is necessary to take first steps to:

1. Activate the area by land and by sea

2. Allow visitors to “touch the water”

3. Provide opportunities for on-water activities

4. Build a regional tourism product and brand

These recommendations are outlined on page 
35. This brief section suggests a phased plan for 
implementing the recommendations. 

8.1 Implementation

Photo credit:  Sarah MacLean
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8.2 Landscape estimate

The following detailed landscape budget contains estimated 

costs to implement the design elements and features for the 

two site plans on page 44. Because the design concept 

considered a “kit-of-parts” approach, landscape elements and 

features may be implemented in phases, or may be scaled up 

or down to suit funding availability. This cost estimate was 

completed in July 2019 and unit prices are current to that 

date. 
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MARIE JOSEPH PARK SHORE LOOP LOOKOUT

Item Description Unit Unit Price Estimated quantity Total estimated price Estimated quantity Total estimated price

A Site preparation

Tree protection lump sum $500.00 1 $500.00 1 $500.00

Environmental controls lump sum $1,000.00 1 $1,000.00 1 $1,000.00

Earthworks-site grading m2 $7.00 300 $2,100.00 200 $1,400.00

Subtotal $3,600.00 $2,900.00

B Interpretive features

Gateway signage lump sum $12,000.00 1 $12,000.00 1 $12,000.00

Interpretive signage lump sum $8,000.00 1 $8,000.00 1 $8,000.00

Hy-Spy Telescope 35X wheelchair 

accessible machine (ADA)

ea. $3,995.00 1 $3,995.00 1 $3,995.00

Hy-Spy Telescope Mechanical 35X 

Non-coin-operated

ea. $4,095.00 1 $4,095.00 1 $4,095.00

View framing structure ea. $6,000.00 1 $6,000.00 1 $6,000.00

Subtotal $34,090.00 $34,090.00

C Landscape elements

Stone steps with concrete foundation riser $2,000.00 7 $14,000.00 0 $0.00

Wood decking m2 $240.00 107 $25,680.00 91 $21,840.00

Wood canopy (covered picnic area) lump sum $25,000.00 1 $25,000.00 0 $0.00

Native shrub planting m2 $80.00 300 $24,000.00 150 $12,000.00

Subtotal $88,680.00 $33,840.00

D Site furniture

Waste receptacles ea. $1,200.00 2 $2,400.00 2 $2,400.00

Wood benches ea. $2,000.00 4 $8,000.00 3 $6,000.00

Picnic benches ea. $4,000.00 3 $12,000.00 0 $0.00

Subtotal $22,400.00 $8,400.00

Siteplan implementation—subtotal $148,770.00 $79,230.00

Contingency—25% $37,192.50 $19,807.50

Total $185,962.50 $99,037.50
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8.3 Full program

In addition to the landscape designs for stopping areas, 

we have made other recommendations to improve the 

visitor experience in the region. Other than the landscape 

interventions, estimates are order-of-magnitude only, in some 

cases modified from client-supplied figures. 

Several of the recommendations require dedicated and 

prolonged staff time (working with business owners, social 

media strategies). Such recommendations are not estimated 

here. 
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Phase Description Estimated price
1 Initial studies / policy 

Study partnership with private operator re: washrooms 

(consultant or staff time)

$9,000

Work with HRM to develop a bylaw allowing custom signage 

on provincial highways in the Wild Islands Coast region 

(consultant or staff time)

$10,000

Phase 1 subtotal $19,000

2 Development

Open views to the ocean on Highway 7 (consultant or staff 

time) 

$17,000

Design, fabricate, and install three branded welcome signs 

(wayfinding designer)

$66,000

Design a lightly-branded wayfinding sign system 

(wayfinding designer)

$30,000

Phase 2 subtotal $113,000

3 Stopping areas

Marie Joseph Park (page 62) $148,770

Shore Loop Lookout (page 62) $79,230

Phase 3 subtotal $228,000

4 Wayfinding implementation

Fabricate and install wayfinding signs throughout region $200,000

Phase 4 subtotal $200,000

Program subtotal $560,000

Contingency—25% $140,000

Total program budget $700,000
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09 Appendix A
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9.1 Visitor services by community

Study area
Overview
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Porters Lake
Porters Lake is close to Halifax and Dartmouth and provides 

a wealth of services targeted towards community residents. 

As a transitional space between urban, suburban and rural, 

Porters Lake is a community that predominantly serves its 

own residents. However, in doing so it still offers a collection 

of services important to Eastern Shore visitors. Services 

include a gas station, bank, liquor store, grocery store, and 

pharmacy. As the first stop on the way to the Eastern Shore 

it is important that visitors have an opportunity to acquire 

essential items before venturing further into the rural area. 

Porters Lake Provincial Park is nearby, offering hiking trails, 

campsites, a boat launch, and shoreline access. The Great 

Trail also passes through the area.

While it offers services for those on their way out to 

further destinations, Porters Lake offers little in the way 

of visitor services. Our mapping research found few tour 

operators in the area, illustrating that the community is not 

necessarily geared toward tourism.  

Accommodations are few: there are no hotels, one bed 

and breakfast, and one seasonal Airbnb. While Porters Lake is 

generally the first or last stop on a visitor’s journey in or out of 

the Eastern Shore, it would be beneficial for the community to 

offer accommodations beyond what is currently available. 

Online web presence for Porters Lake businesses was 

only fair: excluding national or international brands (e.g. Tim 

Hortons, Superstore, or Royal Bank), fewer than 50% of 

Porters Lake businesses had a functioning website. Of the 

active websites, few offer a mobile-friendly experience (i.e. 

for tablets and smartphones). It is important to have a fully 

functioning digital presence, including at least a basic website 

and some social media.

Businesses that are not located on Highway 7, especially 

those on West Porters Lake Road and Highway 207, suffer 

from a lack of visibility from the main highways. People 

passing along Highway 7 or 107 may not know that there are 

amenities located to the south. 

Ultimately, Porters Lake offers a well-rounded set of 

services to visitors of the Eastern Shore. As a bookend to 

the study area it offers a level of service not found until 

the opposite end in Sherbrooke. The place could be more 

physically visible presence (e.g. advertising signage) as well 

as online. There are gaps in available tourist attractions and 

accommodations. At present, Porters Lake is a place to visit 

on your way to or from somewhere else. It serves visitors well 

by providing goods and services like food and fuel but could 

benefit from providing a wider variety of activities. 
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Chezzetcook
Chezzetcook offers only limited services. Nevertheless, the 

larger communities of Porters Lake and Musquodoboit are 

located nearby. The community is centred around Highway 7 

with predominantly residential dwellings on either side of the 

road. The commercial real estate present is almost exclusively 

residential houses re-purposed as businesses. 

Our mapping found no accommodations aside from 

two seasonal Airbnb rental units. Additional types of 

accommodations or camping sites in addition to rental houses 

would offer potential tourists the opportunity remain in the 

area to explore without having to leave the community to find 

dwelling.

The main roads heading south on either side of the 

Chezzetcook Inlet have no signage off of Highway 7 that 

would indicate that services or amenities are present off 

the highway. Overall, Chezzetcook could maximize what it 

presently has through better signage. More accommodations 

beyond the two Airbnb units may be needed. 
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Musquodoboit Harbour & East Petpeswick
One of the three major communities in the study area, 

Musquodoboit Harbour is well equipped with services for 

the surrounding area. It has several important services such 

as a hospital, pharmacy, gas station, and bank. Additionally, 

Musquodoboit Harbour is the first community east of 

Lawrencetown that has ample lodging: both traditional and 

Airbnb. The services available in Musquodoboit Harbour serve 

the community itself, as well as the smaller surrounding 

communities.

A gap of particular note in the study area is the general lack 

of public restrooms. Musquodoboit is 50 km from Halifax, far 

enough to suggest that someone may be in need of using 

a restroom not found in a private business. Toilets may be 

available in provincial parks, but nothing is found on or near 

Highway 7. Centred between the study area’s east/west 

edges, Musquodoboit is an appropriate location in the Eastern 

Shore for a public restroom. 

Musquodoboit Harbour businesses are generally more visible 

than in other communities on the Eastern Shore, with signage 

nailed to wooden poles and sandwich boards placed along the 

road. This approach to signage can be distracting or confusing 

for visitors to quickly interpret—the community may be better 

served by more consistent-looking and permanently-mounted 

solutions. The community should consider a wayfinding 

strategy and signage program. Additionally, businesses and 

attractions located off Highway 7 could benefit from this  

type of uniform wayfinding strategy.

The harbour itself is perhaps the most under-utilized 

feature of the community. Most of the area around the 

harbour is private property—a lost opportunity for visitors 

who may be looking for access to water and views. Nature is 

the attraction that the Eastern Shore has in greatest volume, 

but often it fails to offer it clearly to visitors.  

As one of the central communities in the Eastern Shore, 

Musquodoboit Harbour does offer a wider variety of amenities 

than the average community. Musquodoboit Harbour could 

be better served by aconsistent signage and a wayfinding 

strategy. Finally, while this could be said of many communities 

in the study area, Musquodoboit is the best location to offer a 

well-maintained public restroom. 
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Jeddore
While Jeddore is equipped with several important amenities, 

namely, a gas station, grocery store, and a variety of 

accommodations, it feels limited in its offerings to tourists. 

Every amenity is located on Highway 7, save one. Amenities 

are central and easy to spot, but leave little reason to leave 

the highway and seek out other services. 

The character of Highway 7 in Jeddore feels very local and 

residential, not at all a tourist-focused. As such, opportunities 

to improve upon the area are limited. Like most communities 

in the Eastern Shore, public restrooms would be a helpful 

addition. Also, given the predominance of services on Highway 

7, the community could benefit from signage that directs 

drivers off the highway towards other attractions. 

Within the hierarchy of communities in the Eastern Shore 

area, Jeddore does not need a full breadth of amenities. 

However, a few opportunities to leave Highway 7 would 

encourage tourists to explore the full extent of the place.
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Lake Charlotte
While there are not a large amount of amenities in Lake 

Charlotte, Memory Lane Heritage Village may be the most 

identifiable tourist attraction on the whole Eastern Shore. 

It is the best marketed feature in the district, including a 

professional quality website and signage on Highway 7 that 

directs travelers to its location on Clam Harbour Road. 

In addition to Memory Lane Heritage Village, Lake Charlotte 

has Clam Harbour Provincial Park, located on the Atlantic Coast. 

Despite Highway 7’s proximity to the ocean, there are very few 

tourism services and amenities found near the shore. Although 

Clam Harbour Provincial Park draws many visitors for its annual 

sandcastle competition, campgrounds in the park or nearby 

could encourage people to extend their stay. The campground 

situated north of Highway 7 has taken advantage of a natural 

feature that is not located on the main thoroughfare. 

There is an opportunity for more commercial services to be 

built around Memory Lane Heritage Village. It would make sense 

that this could be an anchor for the rest of the community. This 

would include added accommodations beyond the existing two 

motels and two Airbnbs.  The population of Lake Charlotte may 

be small, but Memory Lane and Clam Harbour should support 

more secondary amenities with their draw power.  
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Ship Harbour & Tangier
While there are few services here overall, Ship Harbour and 

Tangier are two of the few communities taking commercial 

advantage of the unspoiled natural beauty of the Eastern 

Shore Wild Islands. Ship Harbour is home to Norse Cove 

Camping and Murphy’s Camping on the Ocean, while Tangier 

is home to Coastal Adventures Kayaking and a public boat 

launch at Abriel Fisheries. 

It may be the case that not much else is needed. Campers 

often arrive with most of what they need. However, better 

signage indicating the campsites’ locations would be helpful. 

Norse Cove has signage, but it is too small and not elevated 

enough from the ground to be effective. Murphy’s Camping 

signage is better, but it could be larger. 

These two campsites are examples of what the Eastern 

Shore is generally missing: nature experiences and excursions 

that expose visitors to the natural beauty of the Wild Islands.  
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Spry Harbour
Outside the provincial parks in the area, Spry Harbour offers 

no services to locals or to tourists. This is not an issue: 

Spry Harbour is close to other communities which do offer 

services. 

The major amenity for the community is the Taylor Head 

Beach and Provincial Park. Taylor Head Park is located roughly 

in the middle of the Wild Islands Coast and offers a long and 

winding beach front. It would be ideal to improve the profile of 

the park as one of the most meaningful ways to experience 

the Wild Islands Coast. 
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Sheet Harbour
Sheet Harbour is the community with the highest number of 

amenities east of Musquodoboit Harbour, with a wide variety 

of amenity types, including banks, gas stations, and a liquor 

store. Several are conveniently grouped around a centre which 

makes these visible, central, and easy to find. Roughly a one 

hour drive from Musquodoboit Harbour, and at approximately 

the halfway point of the study area, Sheet Harbour is a 

convenient stopping place for visitors. The community is also 

a 1 ¼ hour drive from New Glasgow on the province’s North 

Shore via Highway 374. 

At the centre of the Eastern Shore, Sheet Harbour has the 

strong potential for a ‘downtown’ cluster of services which are 

needed in the area, such as restaurants, local arts and culture,  

and other attractions. This would help create a central anchor 

providing services to the larger region. Additionally, a signage 

and wayfinding program would contribute to establishing a 

place brand, and welcome visitors into the community. 
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Port Dufferin
Close to Sheet Harbour, and with a small population, Port 

Dufferin does not require a wide variety of services. The most 

striking feature of the community is its coastal location. Many 

of the other communities in the Eastern Shore are located 

adjacent to the water but lack access.  Port Dufferin has 

plenty of scenic views and open access to water in close 

proximity to two of the three accommodations offered.

With unobstructed views of Beaver Harbour, Port 

Dufferin has an opportunity to provide water-based tourism 

destinations. Currently, the absence of services other than 

accommodations provides little incentive to spend time 

here. Camping, trails, or tour opportunities are all possibilities. 

Even something as simple as an additional restaurant or 

attraction that would give visitors a reason to stop and enjoy 

the view. 

Smaller communities such as Port Dufferin do not 

necessarily need comprehensive amenities. But, if a 

community can use their competitive advantage, they could 

increase the tourism appeal of their place. Port Dufferin’s 

water access is a unique feature that could draw visitors to 

the area, even if it is just to take in the view, eat a meal, and 

continue on to the next community. 
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Moser River
Much like Port Dufferin, Moser River benefits from having 

its community oriented around its harbour. Its services are 

similar to Port Dufferin, offering two Airbnb accommodations, 

one campground, the McMann House Museum as well as a 

variety of community services.

Currently, most visitors would typically pass through rather 

than stop in the community. To its advantage, Moser River is 

roughly a 45-minute drive from Sheet Harbour and one-hour 

from Sherbrooke. Roughly halfway between two prominent 

communities in the study area, Moser River an ideal spot for 

Eastern Shore visitors to stop and rest. Specifically, this would 

be another ideal location for public restrooms. Its location 

is far enough from the major communities that people may 

be looking for a restroom during their travels. Locate the 

restroom strategically with a scenic view, and incorporate 

visitor information signage, interpretive elements, and 

landscape features such as a viewing platform with picnic 

tables and benches. 

Moser River’s location within the Wild Islands Coast 

presents the opportunity for engaging the space with nature 

tours, camp sites, and other attractions. Centrally located 

along the Wild Islands Coast, Moser River has easy access to 

the full breadth of the islands within a shorter period of time 

than any other community in the Eastern Shore. Like most 

communities in the area, taking advantage of the natural 

features in the community could create unique attractions 

that cannot be found elsewhere in Nova Scotia.
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Liscomb
Given its proximity to Sherbrooke (20 minutes east by car), 

Liscomb offers sufficient amenities for residents and visitors 

relevant to the area.

Liscomb offers two accommodations: the Liscombe 

Lodge Resort and Conference Centre and the Birchill Bed and 

Breakfast. The Liscombe Lodge and Resort features a wide 

range of amenities for visitors and guests including a pool  

and restaurant. The bed and breakfast compliments 

the lodge by offering travelers a more intimate style of 

accommodation compared to a traditional hotel. Additionally, 

recreational services are located in close proximity to both 

accommodations. A heavily-wooded walking trail that takes 

advantage of the natural condition is located nearby to the 

north.

Absent from Liscomb are amenities that service the 

existing facilities. The only restaurants in the area are located 

in the Liscombe Lodge Resort. Visitors may be seeking 

options beyond what is in the hotel. 

Also absent are any guided tours of the Wild Islands; 

currently only found on the west side of the archipelago. As 

the bookend to the Wild Islands, Liscomb is a sensible location 

to have recreational facilities that take advantage of the 

natural scenery. Tour opportunities such as sea kayaking and 

campground accommodations could serve this community 

well and take advantage of Liscomb’s proximity to the ocean 

and Sherbrooke.
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Sherbrooke
As the eastern bookend to the study area, Sherbrooke is 

located approximately 2 hours and 40 minutes from Halifax 

and 45-minutes from Antigonish. As a centre within the 

Eastern Shore region, Sherbrooke offers services for those 

who have traveled from the city, as well as residents in nearby 

communities.

With that in mind, Sherbrooke has the most comprehensive 

offering of amenities of any community in the Eastern Shore 

region. These amenities coalesce around a central downtown 

village area. Of particular relevance are the bank, pharmacy, 

and gas station. Sherbrooke is also home to Sherbrooke 

Village, one of the most popular tourist attractions on the 

Eastern Shore.

Accommodations are limited in Sherbrooke. The two 

existing accommodations may not satisfy the demand at 

peak season. Sherbrooke also offers no water recreation 

destinations. While this community is not on the ocean, the 

river or lake could offer other possibilities.

Additionally, given that Sherbrooke does offer a small 

downtown core and is undergoing a streetscape improvement 

process, signage and wayfinding are worth considering. Other 

towns in Nova Scotia have successfully implemented such 

strategies to provide cohesive town centres, enhance visitor 

experiences, and provide regional context. 

Finally, as the only population centre for a fairly long 

distance, Sherbrooke could use more restaurants, and the 

existing restaurants would offer better service to remain open 

bayond than 7 pm. The absence of restaurant offerings in 

the evening could pose challenges for visitors staying in the 

community for longer than a day-trip.  

Sherbrooke is the most significant community on the 

eastern end of the study area. It is essential that it offers a full 

breadth of amenities to visitors considering its distance from 

major urban centres. At the moment, Sherbrooke may offer 

the most comprehensive level of services of any community 

in the Eastern Shore, but it fails to offer an appropriate level of 

services to those looking to stay for longer than a day trip.
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Sherbrooke
As the eastern bookend to the study area, Sherbrooke is 

located approximately 2 hours and 40 minutes from Halifax 

and 45-minutes from Antigonish. As a large centre within the 

Eastern Shore region, Sherbrooke offers visitor services for 

those who have traveled from a major urban centre as well as 

residents in nearby communities.

With that in mind, Sherbrooke has the most comprehensive 

offering of amenities of any community in the Eastern Shore 

region. These amenities coalesce around a central downtown 

village area. Of particular relevance are the bank, pharmacy, 

and gas station. Sherbrooke is also home to Sherbrooke 

Village, one of the most popular tourist attractions on the 

Eastern Shore.

Although Sherbrooke offers a variety of services, some 

amenities are limited, such as accommodations. The two 

accommodations that are present may not satisfy the 

demand at peak season.  Sherbrooke also offers no water 

recreation destinations. While this community is not on the 

ocean, the river or lake could offer other possibilities.

Additionally, given that Sherbrooke does offer a type of 

downtown core and is undergoing a streetscape improvement 

process, a signage and wayfinding program may be 

worthwhile. Other towns in Nova Scotia have successfully 

implemented such strategies to provide cohesive town 

centres, enhance visitor experiences, and provide regional 

10 Appendix B
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9.2 Database of area services

During the preparation of this report, we collected information 

for many of the tourism operators—names, locations, contact 

information, and seasonal and daily opening dates and times. 

This data allowed us to look for gaps in the services available 

across the region and to analyze the overall offering. The 

listings of such destinations and amenities appear on the 

following pages, sorted by community. At the end, we’ve 

broken out tables showing just the accommodations and 

restaurants to show the specific offerings across the region. 

The data collected was intended to be broadly indicative 

of the region’s offering, but it should not be considered a 

complete or exhaustive list of tourism operators. 
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NAME ADDRESS TELEPHONE COMMUNITY TYPE OPEN CLOSE SEASONALITY

The IN House, Musical Bed & Breakfast and Gallery 5315 Hwy.7, Head of Chezzetcook, Porters Lake, NS B0J 1N0 (902) 827-2532 Porters Lake Accommodation 0:00 23:59 Year Round

Airbnb unknown unknown Porters Lake Airbnb 0:00 23:59 Seasonal

Royal Bank 5240 Nova Scotia Trunk 7, Porters Lake, NS B3E 1J7 (902) 827-2930 Porters Lake Bank 9:30 17:00 Year Round

Porters Lake Provincial Park 1160 W Porters Lake Rd, West Porters Lake, NS B3E 1L4 (902) 827-2250 Porters Lake Campground 8:00 23:00 Seasonal

West Porters Lake Provincial Park 1160 W Porters Lake Rd, West Porters Lake, NS B3E 1L4 (902) 827-2250 Porters Lake Campground 8:00 23:00 Seasonal

Shell 5203 Highway 7, Porters Lake, NS B3E 1J7 (902) 827-7025 Porters Lake Gas Station 6:00 0:00 Year Round

Fancy Lucky Gallery and Craft Emporium 324 Porters Lake Station Rd, Porters Lake, NS B3E 1J9 (902) 827-3934 Porters Lake Fine Arts 10:00 18:00 Year Round

Lawtons Pharmacy 5228 Highway 7, Unit 17, Porters Lake, NS B3E 1J8 (902) 827-4174 Porters Lake Health 9:00 21:00 Year Round

Superstore 5240 Hwy 7, Porters Lake, NS B3E 1J7 (902) 827-5265 Porters Lake Health 8:00 22:00 Year Round

NSLC 5240 Highway #7, Unit 2, Porters Lake, NS B3E 1J7 (902) 827-2552 Porters Lake Liquor 10:00 22:00 Year Round

Sunset Marine 118 Post Office Rd, Porters Lake, NS B3E 1H7 (902) 827-3353 Porters Lake Outdoors 9:00 17:00 Year Round

Big Wedge Porters Lake  5019 Nova Scotia Trunk 7, Porters Lake, NS B3E 1J3 (902) 281-2555 Porters Lake Restaurants 11:00 21:00 Year Round

Fancy Chopsticks 324 Porters Lake Station Rd, Porters Lake, NS B3E 1J7 (902) 281-3330 Porters Lake Restaurants 11:30 21:00 Year Round

Gazoos 5361 Marine Dr, Porters Lake, NS B3E 1H9 (902) 827-3435 Porters Lake Restaurants 11:30 16:00 Seasonal

In The Raw 4888 #7 hwy, Porters Lake, NS B3E 1J5 (902) 403-0303 Porters Lake Restaurants 9:00 17:00 Year Round

McKays 5197 Highway 7, Porters Lake, NS B3E 1J7 (902) 827-5959 Porters Lake Restaurants 8:00 19:00 Year Round

Porters Lake Family Eatery & Pub 5228 Nova Scotia Trunk 7, Porters Lake, NS B3E 1J8 (902) 827-3097 Porters Lake Restaurants 10:00 22:00 Year Round

Sunny Days Ice Cream Shop 5197 Nova Scotia Trunk 7, Porters Lake, NS B3E 1J7 (902) 827-9000 Porters Lake Restaurants 12:00 21:00 Seasonal

The Captain's Fish 'n' Chips 324 Porters Lake Station Rd, Porters Lake, NS B3E 1J9 (902) 456-2536 Porters Lake Restaurants 11:30 19:00 Seasonal

Tim Hortons 5215 Highway 7, Porters Lake, NS B3E 1J7 (902) 827-5100 Porters Lake Restaurants 7:00 23:00 Year Round

Crowbar Lake Hiking Trails 1800 Myra Rd, Porters Lake, NS B3E 1H2 (902) 827-2364 Porters Lake Trails 0:00 23:59 Year Round

Airbnb unknown unknown Chezzetcook Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown Chezzetcook Airbnb 0:00 23:59 Seasonal

Nathan Smith Park 796 E Chezzetcook Rd, Head of Chezzetcook, NS B0J 1N0 (902) 827-4265 Chezzetcook Outdoors 6:00 22:30 seasonal

Petpeswick Lake Park 183 Pleasant Dr, Head of Chezzetcook, NS B0J 1N0 (902) 490-5458 Chezzetcook Outdoors 6:00 22:30 Seasonal

Tin Roof Mercantile & Café 6321 Hwy 7, Head of Chezzetcook, NS B0J 1N0 (902) 827-5313 Chezzetcook Restaurants 11:00 15:00 Year Round

Toulany's Pizza 6040 Hwy 7, Head of Chezzetcook, NS B0J 1N0 (902) 827-2300 Chezzetcook Restaurants 12:00 22:00 Year Round

Aunt Bea's Guest Home Mill Point Ct, Musquodoboit Harbour, NS B0J 2L0 (902) 877-5779 Musquodoboit Accommodation 0:00 23:59 Year Round

Old Riverside Lodge B & B 98 Riverside Ave, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3464 Musquodoboit Accommodation 0:00 23:59 Seasonal

Worthington Oceanside Luxury Resort & Spa 78 Clamshell Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 880-0188 Musquodoboit Accommodation 0:00 23:59 Year Round

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Year Round

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Year Round

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Year Round

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown Musquodoboit Airbnb 0:00 23:59 Seasonal

Musquodoboit Harbour Farmers' Market 67 Park Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 220-9114 Musquodoboit Attraction 9:00 13:00 Year Round

Musquodoboit Railway Museum 7895 Highway 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2689 Musquodoboit Attraction 9:00 17:00 Seasonal
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NAME ADDRESS TELEPHONE COMMUNITY TYPE OPEN CLOSE SEASONALITY

Royal Bank 7907 Highway 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2626 Musquodoboit Bank 9:30 17:00 Year Round

Sammy Keizer Automotive Ltd 8609 Nova Scotia Trunk 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3573 Musquodoboit Automotive Services 9:00 17:00 Year Round

Walters Garage and Muffler Shop 8211 Hwy 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-9293 Musquodoboit Automotive Services 8:00 17:00 Year Round

Old Anderson House and Craft Shop 152 W Petpeswick Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3099 Musquodoboit Fine Arts 10:00 17:00 Seasonal

Lawtons Pharmacy 8003 7 Highway, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2223 Musquodoboit Health 9:00 21:00 Year Round

Musquodoboit Harbour Medical C 7704 Nova Scotia Trunk 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2650 Musquodoboit Health 0:00 23:59 Year Round

Twin Oaks Memorial Hospital 7704 Hwy 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2200 Musquodoboit Health 0:00 23:59 Year Round

Musquodoboit Harbour Peace Park 67 Park Rd, Musquodoboit Harbour, NS B0J 2L0 unknown Musquodoboit Outdoors 6:00 22:30 Year Round

Dobbit Bakehouse 7896 Nova Scotia Trunk 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2919 Musquodoboit Restaurants 11:00 20:00 Year Round

Harbour Fish And Fries 7884 Highway 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3366 Musquodoboit Restaurants 11:00 19:30 Year Round

The Harbour Brewing Company 7955 Hwy 7, Musquodoboit Harbour, NS B0J 2L0 (902) 410-8918 Musquodoboit Restaurants 11:30 19:00 Year Round

Uprooted Market & Café 7992 Nova Scotia Trunk 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-9189 Musquodoboit Restaurants 9:00 17:00 Year Round

Musquodoboit Trailway The Great Trail (Trans Canada Trail) Park Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 425-5450 Musquodoboit Trails 0:00 23:59 Year Round

Martinique Beach Vacation Rentals 2437 E Petpeswick Rd, Musquodoboit Harbour, NS B0J 2L0 (403) 966-2392 East Petpeswick Accommodation 0:00 23:59 Year Round

Airbnb unknown unknown East Petpeswick Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown East Petpeswick Airbnb 0:00 23:59 Year Round

Airbnb unknown unknown East Petpeswick Airbnb 0:00 23:59 Year Round

Harbour Soap Worx 409 Meaghers Grant Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 877-8755 East Petpeswick Attraction 8:00 17:00 Year Round

Old Times Old Friends Antiques Collectables 414 East Petpeswick Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3125 East Petpeswick Attraction 10:00 17:00 Year Round

Petpeswick Yacht Club 434 E Petpeswick Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2896 East Petpeswick Attraction 9:00 16:00 Year Round

Halifax Surf School Martinique Beach Provincial Park, East Petpeswick, NS B0J 2L0 (902) 789-5483 East Petpeswick Outdoors 9:00 17:00 Year Round

Martinique Beach Provincial Park 193 Martinique Beach Rd, East Petpeswick, NS B0J 2L0 (902) 798-6700 East Petpeswick Outdoors 6:00 22:30 Seasonal

Jeddore Lodge & Cabins 9855 Highway 7, Head of Jeddore, Nova Scotia B0J 1P0 (902) 889-3030 Jeddore Accommodation 0:00 23:59 Seasonal

Loon Cove Cottage 860 E Jeddore Rd, Lake Charlotte, NS B0J 1Y0 (888) 829-7076 Jeddore Accommodation 0:00 23:59 Year Round

Salmon River Country Inn 9931 Highway 7, Head of Jeddore, NS B0J 1P0 (902) 889-2233 Jeddore Accommodation 0:00 23:59 Seasonal

Serenity by The Sea Guest House & Cottages 1664 W Jeddore Rd, Head of Jeddore, NS B0J 1P0 (902) 889-2857 Jeddore Accommodation 0:00 23:59 Seasonal

Fisherman's Life Museum 58 Navy Pool Loop, Head of Jeddore, NS B0J 1P0 (902) 889-2053 Jeddore Attraction 10:00 17:00 Seasonal

Harbour Breezes Daylilies 10099 Nova Scotia Trunk 7, Head of Jeddore, NS B0J 1P0 (902) 889-3179 Jeddore Attraction 9:00 18:00 Seasonal

UnBOWLievable Lanes Ltd 11 Strike Ln, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3433 Jeddore Attraction 12:00 21:30 Year Round

Kwik-Way 9 Harbourview Inn Loop, Salmon River Bridge, NS B0J 1P0 (902) 423-7976 Jeddore Automotive Services 8:00 21:00 Year Round

Sitemans Garage 10403 Nova Scotia Trunk 7 Jeddore Oyster Ponds, NS B0J 1W0 (902) 889-2026 Jeddore Automotive Services 9:00 17:00 Year Round

Ultramar 9108 Nova Scotia Trunk 7, Head of Jeddore, NS B0J 1P0 (902) 889-2116 Jeddore Gas Station 6:00 21:00 Year Round

Black Sheep Gallery 1689 W Jeddore Rd, Head of Jeddore, NS B0J 1P0 (902) 889-5012 Jeddore Fine Arts 11:00 16:00 Seasonal

The Crafters Room 47 E Jeddore Rd, Jeddore Oyster Ponds, NS B0J 1W0 (902) 845-2626 Jeddore Fine Arts 11:00 18:00 Year Round

Sobeys Jeddore 8990 Nova Scotia Trunk 7, Head of Jeddore, NS B0J 1P0 (902) 889-2794 Jeddore Health 9:00 21:00 Year Round

NSLC 8990 Highway #7, Head of Jeddore, NS B0J 1P0 (902) 889-3343 Jeddore Liquor 10:00 22:00 Year Round

Ong's 9101 Nova Scotia 7, Head of Jeddore, NS B0J 1P0 (902) 889-3443 Jeddore Restaurants 11:30 21:00 Year Round

Moments Oceanside Getaway 23 Pebblebeach Lane, Clam Bay, Eastern Shore (902) 229-2168 Lake Charlotte Accommodation 0:00 23:59 Year Round

Webbers Lake Charlotte Motel 11470 Main Road, Lake Charlotte, NS B0J 1Y0 (902) 440-6731 Lake Charlotte Accommodation 0:00 23:59 Year Round

Airbnb unknown unknown Lake Charlotte Airbnb 0:00 23:59 Seasonal

Airbnb unknown unknown Lake Charlotte Airbnb 0:00 23:59 Seasonal
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NAME ADDRESS TELEPHONE COMMUNITY TYPE OPEN CLOSE SEASONALITY

Memory Lane Heritage Village 5435 Clam Harbour Rd, Lake Charlotte, NS B0J 1Y0 (902) 845-1937 Lake Charlotte Attraction 9:30 16:00 Seasonal

E & F Webber Lakeside Park 25245 Hwy 7, Head of Jeddore, NS B0J 1P0 (902) 654-2237 Lake Charlotte Campground 0:00 23:59 Seasonal

Webber's Lakeside Resort  738 Upper Lakeville Rd, Jeddore Oyster Ponds, NS B0J 1W0 (902) 845-2340 Lake Charlotte Campground 0:00 23:59 Seasonal

Tesla Destination & Level 2 Charger 5435 Clam Harbour Rd, Lake Charlotte, NS B0J 1Y0 (902) 845-1937 Lake Charlotte Automotive Services 0:00 23:59 Year Round

Clam Harbour Beach Provincial Park 158 Beach Rd, Lake Charlotte, NS B0J 1Y0 (866) 230-1586 Lake Charlotte Outdoors 6:00 22:30 Seasonal

Airbnb unknown unknown Ship Harbour Airbnb 0:00 23:59 Year Round

Airbnb unknown unknown Ship Harbour Airbnb 0:00 23:59 Year Round

Airbnb unknown unknown Ship Harbour Airbnb 0:00 23:59 Year Round

Airbnb unknown unknown Ship Harbour Airbnb 0:00 23:59 Seasonal

The Deanery Project 751 W Ship Harbour Rd, Lake Charlotte, NS B0J 1Y0 (902) 845-1888 Ship Harbour Attraction 10:00 17:00 Year Round

Norse Cove Camping 51 Dewolfes Rd, Tangier, NS B0J 3H0 (902) 430-4559 Ship Harbour Campground 0:00 23:59 Seasonal

Aquaprime Mussel Ranch 14108 Highway #7 Ship Harbour NS  B0J 1Y0 (902) 845-2993 Ship Harbour Restaurants 8:00 16:00 Year Round

Norse Cove Cafe and Supply 15643 Nova Scotia Trunk 7, Tangier, NS B0J 3H0 (902) 430-4559 Ship Harbour Restaurants 9:00 17:00 Year Round

Ralph's Downeast Diner Ltd 13080 Nova Scotia Trunk 7, Lake Charlotte, NS B0J 1Y0 (902) 845-2202 Ship Harbour Restaurants 11:00 19:00 Year Round

Murphy's Camping on the Ocean 308 Murphys Rd, Tangier, NS B0J 3H0 (902) 772-2700 Tangier Campground 0:00 23:59 Seasonal

Murphy's Scenic Boat Tours 308 Murphys Rd, Tangier, NS B0J 3H0 (902) 772-2700 Tangier Tour Ops 10:00 18:00 Year Round

Windansea Whaleboat Sailing Tours 15 Dewolfes Rd, East Ship Harbour, NS B0J 3H0 (902) 789-1954 Ship Harbour Tour Ops 0:00 23:59 Seasonal

Spry Bay Campground & Store 19867 Nova Scotia Trunk 7, Tangier, NS B0J 3H0 (902) 772-2554 Spry Harbour Campground 0:00 23:59 Year Round

Friends of Taylor Head 20140 Hwy 7, Spry Bay, NS B0J 3H0 (902) 662-3030 Spry Harbour Outdoors 0:00 23:59 Seasonal

Spry Bay Provincial Park 19310 Nova Scotia Trunk 7, Tangier, NS B0J 3H0 (902) 772-2554 Spry Harbour Outdoors 6:00 22:30 Seasonal

Taylor Head Provincial Park 20140 Hwy 7, Spry Bay, NS B0J 3H0 (902) 662-3030 Spry Harbour Outdoors 6:00 22:30 Seasonal

Anke's Bed & Breakfast 22864 Highway #7, Sheet Harbour, NS B0J 3B0 (902) 885-2172 Sheet Harbour Accommodation 0:00 23:59 Year Round

Fairwinds Motel & Restaurant 22522 Main St, Sheet Harbour, NS B0J 3B0 (902) 885-2502 Sheet Harbour Accommodation 0:00 23:59 Year Round

Sheet Harbour Motel And Restaurant 22715 Main St, Sheet Harbour, NS B0J 3B0 (902) 885-2293 Sheet Harbour Accommodation 0:00 23:59 Year Round

MacPhee House Community Museum 22404 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 885-2092 Sheet Harbour Attraction 9:00 17:00 Seasonal

Sheet Harbour Discount and Laundromat 22808 Highway #7, Sheet Harbour, NS B0J 3B0 (902) 885-2225 Sheet Harbour Attraction 9:00 21:00 Year Round

East Coast Credit Union 22562 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 885-2021 Sheet Harbour Bank 9:30 17:00 Year Round

Scotia Bank 22540 Hwy 7, Sheet Harbour, NS B0J 3B0 (902) 885-2310 Sheet Harbour Bank 9:30 17:00 Year Round

East River Lodge Campground & Trailer Park 200 Pool Rd, Sheet Harbour, NS B0J 3B0 (902) 885-2057 Sheet Harbour Campground 0:00 23:59 Seasonal

Irving Gas Station 22512 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 885-2214 Sheet Harbour Gas Station 6:00 0:00 Year Round

Wilsons Gas Stops 22677 Marine Dr, Sheet Harbour, NS B0J 3B0 (902) 885-2760 Sheet Harbour Gas Station 7:00 19:00 Year Round

Eastern Shore Memorial Hospital 22637 Highway 7, Sheet Harbour, NS B0J 3B0 (902) 885-2554 Sheet Harbour Health 0:00 23:59 Year Round

Lawtons Pharmacy 22624 Highway 7, 22624 Marine Dr, Sheet Harbour, NS B0J 3B0 (902) 885-2463 Sheet Harbour Health 9:00 21:00 Year Round

NSLC 22597 Highway #7, Sheet Harbour, NS B0J 3B0 (902) 885-2614 Sheet Harbour Liquor 10:00 22:00 Year Round

West River Falls Boardwalk 22450 Elmhurst Dr, Sheet Harbour, NS B0J 3B0 null Sheet Harbour Outdoors 0:00 23:59 Year Round

Henley House Pub & Restaurant 22478 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 885-3335 Sheet Harbour Restaurants 16:00 20:00 Seasonal

Il Porto Pizzeria And Pasta House 22808 Highway, Sheet Harbour, NS B0J 3B0 (902) 885-3111 Sheet Harbour Restaurants 11:00 19:00 Year Round

Sober Island Brewing Company 22478 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 719-9463 Sheet Harbour Restaurants 11:00 16:00 Year Round

Level 2 Electric Vehicle Charger 22478 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 719-9463 Sheet Harbour Automotive Services 11:00 16:00 Year Round

Black Duck Ocean View Country Inn 25245 Hwy 7, Head of Jeddore, NS B0J 1P0 (902) 654-2237 Port Dufferin Accommodation 0:00 23:59 Year Round

Brigitte's Holiday Apartments 159 Gammon Rd, Halifax, NS B0J 2R0 (902) 654-2849 Port Dufferin Accommodation 0:00 23:59 Seasonal
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Airbnb unknown unknown Port Dufferin Airbnb 0:00 23:59 Year Round

Dufferin Variety & Pizza 25528 7 Hwy, Port Dufferin, NS B0J 2R0 (902) 654-2425 Port Dufferin Restaurants 9:00 21:00 Year Round

Airbnb unknown unknown Moser River Airbnb 0:00 23:59 seasonal

Airbnb unknown unknown Moser River Airbnb 0:00 23:59 Seasonal

Shalebrook Handcrafted Soap 46 Nauglers Settlement Rd, Moser River, NS B0J 2K0 (902) 347-2099 Moser River Attraction 9:00 17:00 Year Round

McMann House Museum 28961 Highway 7, Moser River, NS B0J 2K0 (902) 347-2420 Moser River Attraction 9:00 16:00 Seasonal

NSLC (within Gizmo’s Variety) 28989 Highway 7, Moser River, NS B0J 2K0 (902) 347-2008 Moser River Liquor 8:00 18:00 Year Round

Wild Islands Camping By The Sea 29379 Highway 7, Moser River, NS B0J 2K0 (902) 347-2602 Moser River Campground 0:00 23:59 Seasonal

Birchill Bed & Breakfast and Guest House 5254 Highway 7, Liscomb, NS B0J 2A0 (902) 779-2017 Liscomb Accommodation 0:00 23:59 Year Round

Liscombe Lodge Resort & Conference Centre 2884 Nova Scotia Trunk 7, Liscomb, NS B0J 2A0 (800) 665-6343 Liscomb Accommodation 0:00 23:59 Seasonal

Harbour Authority of Marie Joseph 1606 Highway 7 P.O. Box 4, Marie Joseph, NS B0J 2G0 unknown Liscomb Outdoors 9:00 16:00 Year Round

Liscombe Lodge Marina 2884 Nova Scotia Trunk 7, Liscomb, NS B0J 2A0 (800) 665-6343 Liscomb Outdoors 0:00 23:59 Year Round

Little Liscomb Harbour 45 Little Liscomb Wharf Rd, Marie Joseph, NS B0J 2G0 (902) 523-5631 Liscomb Outdoors 0:00 23:59 Year Round

Marie Joseph Provincial Park 1420 Highway 7, Marie Joseph, Eastern Shore (866) 230-1586 Liscomb Outdoors 6:00 22:30 Seasonal

Lone Cloud Lounge 2884 Nova Scotia Trunk 7, Liscomb, NS B0J 2A0 (800)665-6343 Liscomb Restaurants 12:00 23:00 Year Round

Riverside Dining Room at Liscombe Lodge Resort 2884 Nova Scotia Trunk 7, Liscomb, NS B0J 2A0 (800) 665-6343 Liscomb Restaurants 7:00 23:00 seasonal

Liscomb River Trail System Highway 7 (near #2884), Liscomb Mills, Eastern Shore (902) 779-2700 Liscomb Trails 0:00 23:59 Seasonal

Daysago Bed & Breakfast 15 Cameron Rd, Marie Joseph, NS B0J 2G0 (902) 522-2811 Sherbrooke Accommodation 0:00 23:59 Year Round

Sherbrooke Village Inn 7975 Nova Scotia Trunk 7, Sherbrooke, NS B0J 3C0 (902) 522-2400 Sherbrooke Accommodation 0:00 23:59 Seasonal

Goldenville Gold Mining Interpretive Centre Goldenville Rd, Sherbrooke, NS B0J 3C0 (902) 522-4653 Sherbrooke Attraction 10:00 17:00 Seasonal

Sherbrooke Village 7975 Nova Scotia Trunk 7, Sherbrooke, NS B0J 3C0 (902) 522-2228 Sherbrooke Attraction 9:30 17:00 Seasonal

St. Mary's River Salmon Museum 8404 Nova Scotia Trunk 7, Sherbrooke, NS B0J 3C0 (902) 522-2099 Sherbrooke Attraction 8:30 16:30 Seasonal

Royal Bank 6 Main St, Sherbrooke, NS B0J 3C0 (902) 522-2800 Sherbrooke Bank 10:00 15:00 Year Round

Nimrod's Campground 159, NS-211, Sherbrooke, NS B0J 3C0 (902) 522-2441 Sherbrooke Campground 0:00 23:59 Seasonal

Riversedge Camping 150 Hospital Rd, Sherbrooke, NS B0J 3C0 (902) 328-2517 Sherbrooke Campground 0:00 23:59 Seasonal

Bud's Kwikway 8208 Marine Dr, Sherbrooke, NS B0J 3C0 (902) 522-2325 Sherbrooke Automotive Services 8:00 21:00 Year Round

Irving Gas Station 8152 Main St, Sherbrooke, NS B0J 3C0 (902) 522-2881 Sherbrooke Gas Station 6:00 0:00 Year Round

St Mary's Memorial Hospital 91 Hospital Rd, Sherbrooke, NS B0J 3C0 (902) 522-2882 Sherbrooke Health 0:00 23:59 Year Round

Shoppers Drug Mart Prescription Center 14 Main St, Sherbrooke, NS B0J 3C0 (902) 522-2010 Sherbrooke Health 9:00 17:00 Year Round

NSLC 8015 Nova Scotia Trunk 7, Sherbrooke, NS B0J 3C0 (902) 522-2229 Sherbrooke Liquor 10:00 22:00 Year Round

Sherbrooke Provincial Park 8407, Hwy 7, Sherbrooke, NS B0J 2K0 (902) 662-3030 Sherbrooke Outdoors 6:00 22:30 Seasonal

Stonewall Leisure Park 8407 Highway 7, Sherbrooke, Eastern Shore (902) 522-2598 Sherbrooke Outdoors 0:00 23:59 Year Round

Beanie's Bistro 27 Main St, Sherbrooke, NS B0J 3C0 (902) 522-2044 Sherbrooke Restaurants 7:00 14:00 Year Round

House Of Jade 8164 Main Street, Sherbrooke, Nova Scotia B0J 3C0 (902) 522-2731 Sherbrooke Restaurants 11:00 19:00 Year Round
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Anke's Bed & Breakfast 22864 Highway #7, Sheet Harbour, NS B0J 3B0 (902) 885-2172 Sheet Harbour Accommodation 0:00 23:59 Year Round

Aunt Bea's Guest Home Mill Point Ct, Musquodoboit Harbour, NS B0J 2L0 (902) 877-5779 Musquodoboit Accommodation 0:00 23:59 Year Round

Birchill Bed & Breakfast and Guest House 5254 Highway 7, Liscomb, NS B0J 2A0 (902) 779-2017 Liscomb Accommodation 0:00 23:59 Year Round

Black Duck Ocean View Country Inn 25245 Hwy 7, Head of Jeddore, NS B0J 1P0 (902) 654-2237 Port Dufferin Accommodation 0:00 23:59 Year Round

Brigitte's Holiday Apartments 159 Gammon Rd, Halifax, NS B0J 2R0 (902) 654-2849 Port Dufferin Accommodation 0:00 23:59 Seasonal

Daysago Bed & Breakfast 15 Cameron Rd, Marie Joseph, NS B0J 2G0 (902) 522-2811 Sherbrooke Accommodation 0:00 23:59 Year Round

Fairwinds Motel & Restaurant 22522 Main St, Sheet Harbour, NS B0J 3B0 (902) 885-2502 Sheet Harbour Accommodation 0:00 23:59 Year Round

Jeddore Lodge & Cabins 9855 Highway 7, Head of Jeddore, Nova Scotia B0J 1P0 (902) 889-3030 Jeddore Accommodation 0:00 23:59 Seasonal

Liscombe Lodge Resort & Conference Centre 2884 Nova Scotia Trunk 7, Liscomb, NS B0J 2A0 (800) 665-6343 Liscomb Accommodation 0:00 23:59 Seasonal

Loon Cove Cottage 860 E Jeddore Rd, Lake Charlotte, NS B0J 1Y0 (888) 829-7076 Jeddore Accommodation 0:00 23:59 Year Round

Martinique Beach Vacation Rentals 2437 E Petpeswick Rd, Musquodoboit Harbour, NS B0J 2L0 (403) 966-2392 East Petpeswick Accommodation 0:00 23:59 Year Round

Moments Oceanside Getaway 23 Pebblebeach Lane, Clam Bay, Eastern Shore (902) 229-2168 Lake Charlotte Accommodation 0:00 23:59 Year Round

Old Riverside Lodge B & B 98 Riverside Ave, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3464 Musquodoboit Accommodation 0:00 23:59 Seasonal

Salmon River Country Inn 9931 Highway 7, Head of Jeddore, NS B0J 1P0 (902) 889-2233 Jeddore Accommodation 0:00 23:59 Seasonal

Serenity by The Sea Guest House & Cottages 1664 W Jeddore Rd, Head of Jeddore, NS B0J 1P0 (902) 889-2857 Jeddore Accommodation 0:00 23:59 Seasonal

Sheet Harbour Motel And Restaurant 22715 Main St, Sheet Harbour, NS B0J 3B0 (902) 885-2293 Sheet Harbour Accommodation 0:00 23:59 Year Round

Sherbrooke Village Inn 7975 Nova Scotia Trunk 7, Sherbrooke, NS B0J 3C0 (902) 522-2400 Sherbrooke Accommodation 0:00 23:59 Seasonal

The IN House, Musical Bed & Breakfast and Gallery 5315 Hwy.7, Head of Chezzetcook, Porters Lake, NS B0J 1N0 (902) 827-2532 Porters Lake Accommodation 0:00 23:59 Year Round

Webbers Lake Charlotte Motel 11470 Main Road, Lake Charlotte, NS B0J 1Y0 (902) 440-6731 Lake Charlotte Accommodation 0:00 23:59 Year Round

Worthington Oceanside Luxury Resort & Spa 78 Clamshell Rd, Musquodoboit Harbour, NS B0J 2L0 (902) 880-0188 Musquodoboit Accommodation 0:00 23:59 Year Round

9.3 Accommodations

NB: Only formal/stable accommodation are identified 

above—short-term rentals (including Airbnb) are not included.
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Aquaprime Mussel Ranch 14108 Highway #7 Ship Harbour NS  B0J 1Y0 (902) 845-2993 Ship Harbour Restaurants 8:00 16:00 Year Round

Beanie's Bistro 27 Main St, Sherbrooke, NS B0J 3C0 (902) 522-2044 Sherbrooke Restaurants 7:00 14:00 Year Round

Big Wedge Porters Lake  5019 Nova Scotia Trunk 7, Porters Lake, NS B3E 1J3 (902) 281-2555 Porters Lake Restaurants 11:00 21:00 Year Round

Dobbit Bakehouse 7896 Nova Scotia Trunk 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-2919 Musquodoboit Restaurants 11:00 20:00 Year Round

Dufferin Variety & Pizza 25528 7 Hwy, Port Dufferin, NS B0J 2R0 (902) 654-2425 Port Dufferin Restaurants 9:00 21:00 Year Round

Fancy Chopsticks 324 Porters Lake Station Rd, Porters Lake, NS B3E 1J7 (902) 281-3330 Porters Lake Restaurants 11:30 21:00 Year Round

Gazoos 5361 Marine Dr, Porters Lake, NS B3E 1H9 (902) 827-3435 Porters Lake Restaurants 11:30 16:00 Seasonal

Harbour Fish And Fries 7884 Highway 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-3366 Musquodoboit Restaurants 11:00 19:30 Year Round

Henley House Pub & Restaurant 22478 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 885-3335 Sheet Harbour Restaurants 16:00 20:00 Seasonal

House Of Jade 8164 Main Street, Sherbrooke, Nova Scotia B0J 3C0 (902) 522-2731 Sherbrooke Restaurants 11:00 19:00 Year Round

Il Porto Pizzeria And Pasta House 22808 Highway, Sheet Harbour, NS B0J 3B0 (902) 885-3111 Sheet Harbour Restaurants 11:00 19:00 Year Round

In The Raw 4888 #7 hwy, Porters Lake, NS B3E 1J5 (902) 403-0303 Porters Lake Restaurants 9:00 17:00 Year Round

Lone Cloud Lounge 2884 Nova Scotia Trunk 7, Liscomb, NS B0J 2A0 (800)665-6343 Liscomb Restaurants 12:00 23:00 Year Round

McKays 5197 Highway 7, Porters Lake, NS B3E 1J7 (902) 827-5959 Porters Lake Restaurants 8:00 19:00 Year Round

Norse Cove Cafe and Supply 15643 Nova Scotia Trunk 7, Tangier, NS B0J 3H0 (902) 430-4559 Ship Harbour Restaurants 9:00 17:00 Year Round

Ong's 9101 Nova Scotia 7, Head of Jeddore, NS B0J 1P0 (902) 889-3443 Jeddore Restaurants 11:30 21:00 Year Round

Porters Lake Family Eatery & Pub 5228 Nova Scotia Trunk 7, Porters Lake, NS B3E 1J8 (902) 827-3097 Porters Lake Restaurants 10:00 22:00 Year Round

Ralph's Downeast Diner Ltd 13080 Nova Scotia Trunk 7, Lake Charlotte, NS B0J 1Y0 (902) 845-2202 Ship Harbour Restaurants 11:00 19:00 Year Round

Riverside Dining Room at Liscombe Lodge Resort 2884 Nova Scotia Trunk 7, Liscomb, NS B0J 2A0 (800) 665-6343 Liscomb Restaurants 7:00 23:00 Seasonal

Sober Island Brewing Company 22478 Nova Scotia Trunk 7, Sheet Harbour, NS B0J 3B0 (902) 719-9463 Sheet Harbour Restaurants 11:00 16:00 Year Round

Sunny Days Ice Cream Shop 5197 Nova Scotia Trunk 7, Porters Lake, NS B3E 1J7 (902) 827-9000 Porters Lake Restaurants 12:00 21:00 Seasonal

The Captain's Fish 'n' Chips 324 Porters Lake Station Rd, Porters Lake, NS B3E 1J9 (902) 456-2536 Porters Lake Restaurants 11:30 19:00 Seasonal

The Harbour Brewing Company 7955 Hwy 7, Musquodoboit Harbour, NS B0J 2L0 (902) 410-8918 Musquodoboit Restaurants 11:30 19:00 Year Round

Tim Hortons 5215 Highway 7, Porters Lake, NS B3E 1J7 (902) 827-5100 Porters Lake Restaurants 7:00 23:00 Year Round

Tin Roof Mercantile & Café 6321 Hwy 7, Head of Chezzetcook, NS B0J 1N0 (902) 827-5313 Chezzetcook Restaurants 11:00 15:00 Year Round

Toulany's Pizza 6040 Hwy 7, Head of Chezzetcook, NS B0J 1N0 (902) 827-2300 Chezzetcook Restaurants 12:00 22:00 Year Round

Uprooted Market & Café 7992 Nova Scotia Trunk 7, Musquodoboit Harbour, NS B0J 2L0 (902) 889-9189 Musquodoboit Restaurants 9:00 17:00 Year Round

9.4 Restaurants
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